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DIRECT DISTRIBUTOR TO THE MULTIFA MILY OWNER, INVESTOR, MANAGER, BUILDER, CONTRACTOR, & DESIGNER
YOUR TENANT IS HOT! IT’S TIME TO COOL HER OFF...

AIR CONDITIONERS THRU-THE-WALL REFRIGERATORS
6,000 BTU... $159% REPLACEMENT A/C’S CNERGY
12,000 BTU... $239% STAR
Slide-Out Chassis Models For Wall Install: MODELS:
8,000 BTU... $279%
10,000 BTU... $329" FITS MOST SLEEVES 1561;: 1? &t21
12,000 BTU... $349% 24"W x 14%,"H Sido.Bu-Side
00 y-Sides,
15,000 BTU... $369 8,000 BTU-14,000 BTU APARTMENTSIZE  French Doors, &
18,000 BTU... $41 900 $25900-$35900 ONLY $33900 " Bottom-Freezers
24,000 BTU... $479%°  HEAT-STRIP MODELS ALSO AvAILABLE ~ STAINLESS: $369 In-Stock!
BASIC WHITE 3-PIECE STAINLESS STEEL WHITE 3-PIECE KITCHEN
APARTMENT KITCHEN 3-PIECE KITCHEN
ONLY $619%! ONLY $839%! ONLY $949%!

GAS RANGES Frowm $339” | COIN-OPERATED From $1,629% | STACK LAUNDRY From $999”
DISHWASHERS Frowm $249” | COOKTORPS From $199”° | WALL OVENS Frowm $499”
RANGE HOODS From $49 | OTR MICROWAVE HOODS From $169” | SINKS & FAUCETS caLL us!

SPECIALIZING IN: AIR CONDITIONERS, HEAT PUMPS, MINI-SPLITS, & PORTABLES
ALL SIZES & MODELS ALWAYS AVAILABLE

“THE LANDMWVMARK ON LANKERSHIM”

SINCE 7967~

5720 LANKERSHIM BLVD., NORTH HOLLYWOOD 91601

818-769-8000 | 323-877-8957 | TOLL-FREE: 866-FEDERS-0
Open Monday-Friday 73°am-53°pm | Saturday 9am-2pm | Closed Sunday

NOW OPEN IN SANTA MONICA’
700 COLORADO AVE., SANTA MONICA 90401 (AT 7* ST.)

310-450-8585 | 310-450-9292 | TOLL-FREE: 855-28-FEDER
Open Monday-Friday 8°°am-6°pm | Saturday 9am-2pm | Closed Sunday

PURCHASE ONLINE NOW: www. ApartmentSupply.com

PRICES, SIZES, AVAILABILITY & MODELS ARESUBJECT  TOCHANGE ANYTIME WITHOUT NOTICE
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GAS WATER HEATER

6 year tank & part warranty

ggli?lﬁltlzznG-SO-UORT ..................... $347

ZFl%(t;Ii?lilﬁl(l:(:enGAO-UBRT ..................... $357
gglgﬁltllgnﬁ-SO-UBRT $39 7

BRADFORD WHITE RESIDENTIAL & COMMERCIAL
WATER HEATERS ALSO IN STOCK

ALSO AVAILABLE:
1/3HP.......$54.97
1/2HP.......$64.97

Badger 5 disposer
1/2 HP disposer............. $74.97
Badger 1 disposer
1/3 HP disposer............. $64.97

SMOKE & CARBON MONOXIDE ALARMS

BRK 9120 hardwire only................ ?6.97
BRK 9120B smoke alarm
with 9 volt battery back up.............. $ 8.97

7010B Photoelectronic
with 9v battery back up.................. $1 7.97

SC9120B Smoke Alarm & Carbon
Monoxide with 9v battery back up....§34.97

APARTMENT MAILBOX
US POSTAL APPROVED

Surface Mount Brass

: o $
or Silver Finish........... 22 per door ENGRAVED
LETTER BOX...§.1 1 0.00

DESERT CLASSIC MAGNESITE SEALER
SUMMER SPECIAL PRICING
Desert Classic Sealer.................
75 Ibs Oxy Patch repair kit......... $94.96
75 Ibs Oxy Patch powder onIy....$74_96

Gallon Magnesite crack filler...... $22_96
+CA RECOVERY FEE

H&K Paint by valspar

Flat $7.96 1 gallon

Semi Gloss $9.96 1 gallon

Flat $34.96 5 gallon

Semi Gloss $47.96 5 galon © Sr 0

$8_97

+CA RECOVERY FEE

CADET BATHROOM
WALL HEATERS

Model RBF121................ $ 1 29-96

25,000 btu Monterey
Model 2509622............... $347.00

35,000 btu Monterey
Model 3509622............... $377.00

50,000 btu Monterey
Model 5009622............... $51 7.00

710-502

14,000 btu Direct Vent
Model 1403622............ $39700

22,000 btu Direct Vent
Model 2203622............ $51 7.00

30,000 btu Direct Vent
Model 03003622.......... $54700

PILOT ~ ROBERTSHAW LUX PSM30

GAS VALVE ~ GENERATOR THERMOSTAT THERMOSTAT

$67.96

LEVITON DIVERTER

GFI

525.97 $14.97 599
RANGEHOODS

White or Almond:
24"-$32, 30"-$35
36"-$39, 42"-$57
Stainless Steel:

30"-$59, 36"-$69

SHOWER STEM OR §4 77

$8_97 HANDLES.................

APARTMENT AGE ¢ NOVEMBER 2013

3



4 NOVEMBER 2013 « WWW.AAGLA.ORG



OFFICIAL PUBLICATION OF THE
APARTMENT ASSOCIATION OF
GREATER LOS ANGELES

NOVEMBER 2013 VOL.XXXVIII NO.10

MEMBER SERVICES

Letter from AAGLA President
Letter from AAGLA CEO
Mark Your Calendar

17th Annual Trade Show Recap

In Memory - André Vaughn (1921-2013)
AAGLA President 1993 m

TECHNOLOGY

In Memory Utility Rebate Programs Save Money
André Vaughn
(1921-2013) MARKETING

AAGLA President 1993 Social Media Is Good for Your Business

INVESTMENT
Ready to Move but Not to Sell?
LEGISLATIVE
Good Year but Expect More
(Bad) to Come

The “Split Roll” Property Tax Threat

Capitol Update From Greg Brown,
NAA Legislative Affairs

MANAGEMENT

Q&A with Kari Negri, CEO Sky Properties

Why Is My Property Still Vacant? m

APARTMENT AGE ¢« NOVEMBER 2013 5



LEGAL

Disability Related Requirements

HUMOR

The Lighter Side of Apartment Management

TRAVEL
Ireland: More than a “wee” journey! m

PRODUCTS AND SERVICES

Product/Services Council Directory

UPDATES

Santa Monica Update

AD DIRECTORY

Ad Directory E
AAGLA AFFILIATES

APARTMENT AGE (ISSN 0192-0030) IS PUBLISHED MONTHLY BY THE APARTMENT ASSOCIATION OF GREATER LOS ANGELES FOR THE LOS ANGELES COUNTY
APARTMENT INDUSTRY. EDITORIAL AND ADVERTISING OFFICES ARE LOCATED AT 621 SO. WESTMORELAND AVE., LOS ANGELES, CALIFORNIA 90005, (213) 384-
4131. SUBSCRIPTION RATE FOR NON-MEMBERS IS $41.00 PER YEAR, SINGLE COST PER COPY $4.00. THE PUBLISHER ASSUMES NO RESPONSIBILITY FOR ARTICLES
APPEARING UNDER AN AUTHOR’'S NAME AND DOES NOT ENDORSE OR GUARANTEE ANY ADVERTISING OR ADVERTISING CLAIMS. THE CONTENT OF THIS
PUBLICATION MAY NOT BE REPRODUCED WITHOUT PERMISSION. PERIODICALS POSTAGE PAID AT LOS ANGELES, CALIFORNIA 90052. POSTMASTER: SEND ADDRESS
CHANGES TO APARTMENT AGE, 621 SO. WESTMORELAND AVE., LOS ANGELES CA 90005-3995

© NOVEMBER 2013 « WWW.AAGLA.ORG



APARTMENT AGE ¢« NOVEMBER 2013 7/



APARTMENT ASSOCIATION
GREATER LOS ANGELES

BOARD OF DIRECTORS

Main Office

621 So.Westmoreland Ave. Los Angeles, CA 90005
(213) 384-4131/(213) 382-3970 (FAX)
www.aagla.org aagla@aol.com

Open Monday — Friday 8:30 a.m.—5 p.m.

Westsi De

12013 Wilshire Blvd. West Los Angeles, CA 90025
(310) 277-1370/ (310) 820-2139 (FAX)

Open: Monday — Friday 9 a.m. — 4:30 p.m.
Closed from 2 p.m.—3 p.m.

sOut H Bay

17707 Crenshaw Blvd., Suite 240 Torrance, CA 90504
(310) 803-5325/(310) 527-7850 (FAX)

Open: Monday-Friday 9 a.m.—5 p.m.

Closed from 12: pm.— 1 p.m.

san GaBrie L Valley
Temporarily Closed

Phone Service Still Available
(626) 285-6357

san fernan DO Valley

18520 Burbank Blvd., #101 Tarzana, CA 91356
(818) 780-5611/(818) 758-1616 (FAX)

Open: Tuesday and Thursday 8:30 a.m.— 5 p.m.
Closed from 1 p.m.—2 p.m.
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LETTER FROM AAGLA’'S PRESIDENT

This Is Your Association,
This Is Your Future

By Rick Otterstrom, AAGLA President

Last month | shared with you our Long Range Planning Program. If you are reading this article you are holding
evidence in your hands of our Long Range Planning of two-to-three years ago, AAGLA's new and more competitive
monthly magazine.

Our members and Directors have, for some time, been telling us we needed to update our Apartment Age magazine.
But changing a magazine like ours and doing it right takes more than a quick change. We wanted to give you the
best apartment industry periodical in California and the whole nation. | think you will see we have accomplished
that feat.

You probably receive other monthly apartment industry magazines. However, the rest of the apartment magazines
you receive are from privately owned businesses that are interested in making a profit. This is not a bad thing but
it is a major difference between them and us. The Apartment Association of Greater Los Angeles is the only local
apartment association in Northern Los Angeles County, Ventura County and San Bernardino County where the
members own the Association. They own the building we are in, our costs of the products and services we use, and
the dues you pay that go toward making this Association an effective advocate for you.

We hope that this new Apartment Age magazine will help explain why an Association that you own is an investment
and not just a business expense. Your Association dues go into supporting AAGLA's daily political and legislative
battles to keep apartment owners in business. Apartment Age magazine will help you to understand that the AAGLA
Directors, whose voluntary work is free to the Association, and AAGLA's paid political staff are winning legislative
battles for all of us daily. Our magazine will not only tell you what is wrong with current and potential legislation,
but the Association behind the magazine will actually work to do something about bad legislation before it becomes
law. This is unlike the private magazine publishers who are solely interested in making a profit on products and
services sold to the apartment owner.

We need you, the member/owners, to spread the word. Let other apartment owners know there is a difference
between privately owned businesses that look like an apartment association and your Apartment Association, the
Apartment Association of Greater Los Angeles. Let us know if you know an owner who is paying checks to a business
that looks like an apartment association, but is not using their funds for the benefit of the apartment owner. Ay

APARTMENT AGE « NOVEMBER 2013 9
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LETTER FROM AAGLA CEO

Let Your AAGLA Membership
Pay for Itself

By James B. Clarke, AAGLA Chief Executive Officer

Many of our members have empowered themselves by learning and knowing more and more about the many benefits
of AAGLA membership. Take for example our many discount programs. If you used just one of the business discounts
offered to you through AAGLA or the National Apartment Association (NAA) - don’t forget your AAGLA membership
includes membership in NAA —you could easily recoup the same amount of money you paid for your AAGLA membership
— or more.

A perfect example is AAGLA's Workers Compensation Insurance program with EMPLOYERS Insurance. You will receive a
5% discount on top of their already-low rates when you bind a policy. Many of our members are already taking advantage
of this terrific benefit.

NAA offers a number of discounts on products and services to its members. The National Apartment Association Education
Institute (NAAEI) and Dell have teamed up to offer members the benefit of participating in the Dell University Program.
This program offers award-winning technology, flexible financing options, service and support, and more. You can enjoy
exclusive savings for NAAEI Students, Members, Faculty and Staff.

AAGLA/NAA members are eligible to receive valuable discounts of up to 27% on select FedEx® shipping services through
the FedEx Advantage® Program. There are no costs and no minimum shipping requirements to take advantage of this
great member benefit. AAGLA/NAA members can save:

e Up to 27% on select FedEx Express® services

e Up to 23% on select FedEx Express international services

e Up to 15% on select FedEx Ground® services

e Up to 10% on select FedEx Home Delivery® services

For more information about the FedEx Advantage Program call 1-800-MEMBERS (800-636-2377, 8 a.m.—6 p.m. EST, M-F).

One of the most popular benefits is discounts of maintenance products and services. Maintenance USA offers discounts
on more than 20,000 brand name products. You have the opportunity to source repair and maintenance products like
the largest management companies without the typical volume requirements. The NAA Independent Rental Owner (IRO)
program with Maintenance USA features the following:

® 5% off the best catalog price regardless of quantity ordered.

e Freight FREE on orders over $25. Exclusions do apply.

¢ Same-Day shipping on orders placed by 3 p.m. (Mon-Fri).

¢ Free next day delivery available to 96% of the U.S. population from 46 warehouse locations.

e Place your order 24 hours a day online or call 800-283-4000 ext. 5270.

e Easy Returns.

For more information on these and many more benefits that make your membership pay visit our AAGLA website and/or
connect to NAA. We hope you will take advantage of them. It pays to be a member of AAGLA.

K3 ke us on FAcEBOOK AND FoLLow us on TwiTTeER ([
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CALENDAR

MARK YOUR CALENDAR

November 5, 2013

RESIDENT MANAGER TRAINING PROGRAM
Also Held, Nov. 6,7, 11, 12, 18, 19, 20
Location: AAGLA Main Office

Time: 6:45 - 10:00 p.m.

Cost: $450 - Special price for members

Call Yvonne (213) 384-4131 ext. 326

November 5-8, 2013

CAMT NAAEI DESTINATION TRAINING
(Certified Apartment Maintenance Training)
Location: AAGLA Main Office

Time: 8:30 a.m. - 5:00 p.m.

Cost: $800 per person

Kimberly McCrossen (703) 797-0610

November 9, 2013

Monthly Membership Meeting
— Guest Speaker: Steve Carlson,
AAGLA State Advocate

November 14,16 2013

LAHD/PROPERTY MANAGEMENT TRAINING
(English Session)

Location: AAGLA Main Office

November 14: 9:00 a.m. - 6:00 p.m.
November 16: 9:00 a.m. - 6:00 p.m.

Cost: $225 with Citation

$99 AAGLA Members with No Citation

$149 Non-Members with No Citation

Call Yvonne (213) 384-4131 ext. 326

12 NOVEMBER 2013 ¢« WWW.AAGLA.ORG

November 20, 2013

MANAGING A SAFER & MORE PROFITABLE
RENTAL PROPERTY

Location: AAGLA Main Office - Training Room
621 S. Westmoreland Ave.

Los Angeles, CA 90005

Time: 9:00 a.m. - 1:00 p.m.

November 20, 2013
VENTURA COUNTY MEETING

Location: Hampton Inn

50 W. Daily Dr.

Camarillo, CA 93010

Time: 6:00 - 8:00 p.m.

Guest Speaker: Jeff Gorrell,
44th District Assembly Member

November 25, 2013
SANTA MONICA MEETING
7-9 p.m. at the Colorado
Center Community Room
2500 Broadway Ave.,

Santa Monica, Ca 90404.




This historic low-rate environment won’t last forever.

One reason we're the nation’s #1 multifamily lender is that we can act fast. And with
these current low rates, speed is everything. Our streamlined loan process lets us

close in 40 days or less while still delivering a great customer-focused experience.
Call us today!

Contact Alison Strother, Client Manager, at
(949) 833-4867 or alison.strother@chase.com
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SHE COMES HIGHLY REFERRED

BECAUSE SHE GETS THE JOB DONE.

APARTMENT AGE ¢ NOVEMBER
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André Vaughn (1921-2013)
AAGLA President (1993)

An Exceptional Life

By Herbert Molano

In early October | sat transfixed by the one of the purest renditions of Schubert’s “Ave Maria” I've ever heard live. It
was a performance worthy of a concert hall, but I heard it in the middle of the mass in honor of André Vaughn past
president of AAGLA. The tenor’s melodic voice was clear, purposeful, dynamic and memorable, just like the life we were
commemorating that day at St. Bernadette Catholic Church.

André or “Vaughn” as many of his associates called him, lived a life of clear purpose, steady discipline and exceptional
integrity. These are not simply respectful remarks for a decedent... Vaughn, an African American from the South born
in the early 1920's, forged ahead regardless of any obstacles that stood in his way, and exceeded in his personal and
professional life to a degree no one would have predicted.

We build memories, not just the ones we keep for ourselves, but the ones we build in the minds of others. It was
Joyce, his wife, who sat with me in their family room recollecting their life together and how music became a central
theme in their lives. Joyce opened one of the many custom made drawers that contained Andre’s jazz collection of
rare and exceptional recordings, as she recalled their travels listening and evaluating the nuances of the melodies and
improvisational arrangements of the artists.

André was a thinking man who knew how to read situations and read people. Early in his real estate career, as he
transitioned from being a CPA, he recognized the obstacles that a segregated society imposed on an African American.
Despite being prevented from becoming a member of the Realtors in the early 1950’s, he persisted in his quest to
build an investment business, a profession suited for a man with a business college degree and the self-assurance that
commanded attention and respect. It is as if he had been the model for Lisa Nichols’ book “No Matter What.” A steady
determination to succeed imbued with relentless honesty. His keen observation of people, coupled with an insatiable
desire to devour books (Joyce, his wife, estimates his collection of books in the thousands) gave him a sober perspective
of life and a steady hand at piloting his businesses and influencing his friends.

These values André carried with him as he stepped up to become board president of AAGLA, the first African American
to hold that job. His unpretentiousness and easy grace is remembered fondly by the board members who were present
during his tenure. His calm demeanor masked a strong and steady advocacy against rent control, recalls Evelyn Reeves
his long-time business manager.

So what would be a fitting musical tribute for a man of faith, discipline and integrity? I'd pick one song from one of
the artists in his collection — Sara Vaughan. The album and track | would choose — Mystery of Man, The poetry of John
Paul Il. For André - A man of faith from a non-too-distant past who always seemed to know the answer to this mystery
we call life. Ay

APARTMENT AGE ¢ NOVEMBER 2013
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MDU LITE

SATELLITE SOLUTIONS FOR THE APARTMENT OWNER

X RECEIVE A MONTHLY RESIDUAL ON ALL BUILDING DIRECTV CUSTOMERS.

X HAVE A ONE DISH SOLUTION ON THE BUILDING.

X ONE POINT OF CONTACT FOR ALL INSTALLATIONS ON BUILDING.

PLEASE CONTACT CAREY C. OR ART P.
(323) 859-2160
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Apartment Maintenance Co Sea Breeze Landscaping

(310) 996-3184 (310) 478-1797

Serving the Greater Los Angeles Area for over 18 years
Licensed and Insured # 684647

S.C.E.P. Pre-inspections

v Plumbing v Weekly Landscape Maintenance
v Electrical v Rain Gutter & Sump Pump
v Carpentry Cleaning

v General Repairs v Expert Tree Trimming
v Apartment Refurbishment v Hillside Clearing &Trash Hauling
& Upgrades v Irrigation Installation & Repairs
v Photo Inspections on Request
“We are in your Neighborhood” All workers
are equipped

with GPS
tracking and a

“Affordable Service in a Timely Manner” mobile device

Visit us @ LandscapeLA.com and HandymanLA.com
11866 Wilshire Blvd., # 102, Los Angeles, CA 90025

CALL OR VISIT OUR NEWEST LOCATION IN SANTA MONICA TODAY!

STOVES * RANGES * REFRIGERATORS * DISHWASHERS * LAUNDRY « COIN-
OPERATED -+ BUILT-IN COOKTOPS -+ BUILT-IN WALL OVENS « RANGE HOODS
MICROWAVES -« SINKS & FAUCETS * AIR CONDITIONERS « HEAT PUMPS

ZERO-GRAVITY MASSAGE CHAIR
Visit our showroom to demo the best massage
chair you’ve ever experienced!

700 COLORADO AVE., SANTA MONICA 90401 (AT 7t St.)

310-450-8585 | 310-450-9292 | TOLL-FREE: 855-28-FEDER
Open Monday-Friday 8°°am-6°°pm | Saturday 9am-2pm | Closed Sunday
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Super Majority in Senate
and Assembly Gives Tenant
Groups a Greater Foothold
in Sacramento

By Steve Carlson & Tim Coyle, Sacramento Lobbyists

Despite the odds, AAGLA and California’s rental industry
was successful in beating back a number of new initiatives
designed to get government more involved in how
apartment owners and managers operate their rental
housing (see the scorecard). Unfortunately, if history and
our instincts are correct, the challenges we faced this year
will continue for at least the near future.

The difficult political situation in  Sacramento for
apartment owners this year came as little surprise to us
and other veteran business lobbyists. The state’s general
election of November, 2012 delivered super-majorities —
that is, a margin of more than 2/3 for the ruling party, the
Democrats — to both the Senate and Assembly. That's not
to say that Democrats are naturally inclined to support
more government intervention into private housing
markets. Indeed, the 2012 freshman class produced
some true centrists — members we can work with.

But, simple math shows just how much easier it now is —
and this year was proof — to pass legislation unfriendly to
business interests. The number of Democrats in both houses
not only far exceeds the 21 and 41 votes that are necessary
to pass legislation in the Senate and Assembly, respectively,
meaning our adversaries have more potential sympathizers
to chose from. And, their 2/3 majorities mean they not
only can raise taxes and place constitutional amendments
on the ballot on their own, but they can adopt without
challenge any rules for legislating they want. Moreover,
when the leaders of both the Senate and Assembly have
that many fellow Caucus members to work with, they have
a pretty good chance of controlling outcomes.

So, much of what kept us busy this year was a function of
the numbers. Consider the much-despised AB 1229 (Atkins)
legislation. The same bill was defeated two years ago —
twice — when the numbers were slightly more in balance.

22 NOVEMBER 2013 ¢« WWW.AAGLA.ORG

But, this year, by contrast, the numbers emboldened our
adversaries and made it easier for Atkins and Senate and
Assembly leaders to pick off enough Democrats to go
against our interests. And, it wasn't just the apartment
industry that felt the brunt of this new power — the Atkins
strategy was repeated several times over.

The difficult political situation in Sacramento for
apartment owners this year came as little surprise
to us and other veteran business lobbyists.

Nevertheless, we defeated many bills that truly would have
made it more difficult to own and manage rental housing.
As the adjacent chart highlights, measures dealing with
pests, smoking, gun storage, security deposits, credit
reports, rent caps, court fees, water submeters, property
taxes, disabled access, eviction limitations and pets were
among those which threatened our interests. With the
exception of AB 1229 - for which, as of this writing, a
gubernatorial veto is being sought — all other measures
were defeated, fixed or shelved.

But, looking forward, things appear just as challenging.
Of particular concern are the pent-up interests in raising
property taxes on commercial real estate, including rental
housing. While we were successful this year in keeping
those interests at bay, the groups backing Proposition 13
“reform” and higher property taxes are made up of true
believers and we must be ready for a fight. Indeed, AAGLA
is part of a broad-based coalition organized specifically to
stop the property-tax menace.

So, our work is already cut out for us. The work continues
and AAGLA members will be called upon even more than in
the past. Meantime, the chart marks some of our successes
in 2013.



AAGLA Governmental Affairs

2013 Legislative Scorecard

AB 59 (Bonta) - Allows school
districts to assess special taxes

differently, based on property

type.

AB 188 (Ammiano) - Re-defines
real estate sales; sets stage for
creating split property tax roll.

AB 746 (Levine) - Would
prohibit smoking in all multi-
family housing (2 or more units
sharing a common wall).

AB 1220 (Skinner) - Would
impose new credit-reporting
obligations on property owners,
others.

SB 391 (DeSaulnier) - Imposes
new real-estate fee to create
permanent funding for affordable
housing.

SB 550 (Jackson) - Would
impose new disabled accessibility
requirements for rental housing.

SB 750 (Wolk) - Would mandate
the installation of water submeters
in all new rental housing.

Defeat

Defeat

Defeat
or Improve

Defeat
or Improve

Defeat
or Improve

Defeat
or Improve

Defeat
or Improve

Defeated

Defeated

Defeated

Improved: amended
to remove offensive
provisions. Passed;

awaiting Gov action.

Action suspended;
2-year bill.

Defeated

Action suspended;
2-year bill.

Thanks to all AAGLA members who weighed in at the state Capitol with
phone calls, faxes and emails to support or oppose these measures.
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The “Split Roll” Property Tax Threat

In September, Jon Coupal, President of the Howard Jarvis Taxpayers Association spoke to over 200 real
estate professionals and apartment owners in San Diego.

Let me spend just a moment talking about split roll — the
proposals that would remove Proposition 13 tax limits for
commercial properties. First, let's note that Proposition
13 did not create a loophole for business properties.
California has always — at least since 1850 — taxed
property at the same rate. Proposition 13 didn’t change
that. Second, we often hear that, during the campaign
in 1978, the fact that Proposition 13 protections would
be extended to business properties wasn't presented to
the voters. Not true. The opponents hammered those
arguments throughout the campaign and, specifically, in
the official ballot pamphlet itself.

During the Proposition 13 campaign, it was predicted that,
over time, homeowners would pay an increasing percentage
of the total property tax revenue because residential
properties change hands more frequently than commercial
properties and thus would be taxed closer to market value.
But for many years the percentages remained relatively
static.  Only more recently has there been an uptick in
the percentage of property taxes paid by homeowners.
According to the LAO, the total assessed value of owner-
occupied homes was at an all-time low of 32% in 1986 to
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a high of 39% in 2005. But that percentage shrunk back
t0 36% in 2011.

Why does that even matter? | would submit to you that
it does not. Merely because commercial properties may
now be contributing a smaller slice of the property tax pie
does not necessarily mean they are getting a break at the
expense of homeowners. Consider a small town with only
a handful of businesses. If one of those businesses closes,
then the residential share, when stated as a percentage
of total property tax revenue, will go up. And if all the
businesses close — because of a burdensome tax and
regulatory climate — then homeowners will reflect 100%
of the assessed valuation. This is hardly a tax break for
businesses which were bankrupted or driven out of state.
More importantly, the supporters of split roll are themselves
split on the issue whether income producing residential
properties — apartments — would be included in the
definition of “commercial.” If they are, this would have an
even more profound impact on California’s economy and,
of course, housing costs.

Now, let’s talk politics: are we going to get a split roll?



We already have one bill proposal by Assemblyman Tom
Ammiano so we know that there is at least some political
pressure for altering Prop 13. Keep in mind that these
proposals can come in three different forms.

First, a constitutional amendment to Prop 13 could
authorize a higher tax rate on commercial property. Instead
of the one percent cap, the current rate, it could be moved
up to whatever the proponents designate. However,
since a constitutional amendment would be required
to effectuate this change, it would have to be initiated
either as a proposed Senate Constitutional Amendment
(SCA) or Assembly Constitutional Amendment (ACA) and
secure a two-thirds vote in each house. Alternatively, the
spending interests — mostly organized labor organizations
— could secure the signatures necessary to place such
a proposal on the ballot. Indeed, that is the far more
realistic threat right now.

Second, via the same means just described to amend
the constitution or perhaps by statute — there could be
a change in the law relating to “change of ownership.”
There are few definitional guidelines in Prop 13 itself
as to what constitutes “change of ownership.” Thus,
especially with a two-thirds Democrat majority in both
houses, the fear of the business community is the passage
of legislation that would include certain corporate real
estate transactions as “changes of ownership” which
currently are not so defined.

Third, and potentially more dangerous, a de facto split
roll can be imposed via parcel taxes. This requires a bit
of explanation.

In the words of Founding Father
Benjamin Franklin, we can either
hang together or hang separately. It is
vitally important, in our view that all
property owners step up to preserve
Prop 13 for everyone. For if we lose
Prop 13 for businesses today, it will be
far easier for our adversaries to come
after homeowners tomorrow.

The California Constitution requires that all property
be taxed "according to value.” But the courts,
regrettably, have found that additional taxes on property
can be imposed as qualifying “special taxes” under
Proposition 13 as long as they are not imposed as a

percentage of value. Many parcel taxes are imposed on
an entirely flat basis. A typical parcel tax would be $79
annually on every parcel in a school district to pay for
education programs. The negative policy implications
of parcel taxes (regressivity, etc.) are readily apparent.

The threat to the business community is when parcel
taxes are imposed, not on an entirely flat rate basis, but in
different amounts depending on the use of the property.
For example, in order to limit opposition from voting
homeowners to a parcel tax proposal, a school district
might put forward a modest flat rate $29 per parcel for
single family residential properties but, at the same time,
hit commercial properties with a $1,200 levy or, potentially
worse, a high cost per square foot.

Despite the fact that the majority party now has a two-
thirds supermajority in each house, we are hopeful that
moderates and perhaps the Governor himself will deter
some of the more radical proposals to gut Prop 13. But
that will not stop the interests for whom no amount of tax
revenue is enough from qualifying an initiative to weaken
or even repeal Proposition 13. Given the passage of
Proposition 30, itself a $50 billion tax hike, we think these
interests — mostly public sector labor groups — have simply
had their appetites whetted. For that reason, those in
the private sector, particularly those in the business of
commercial real estate, had best prepare for political
battle in 2014.

Finally, we are often asked why HJTA is taking a lead position
in the fight against split roll. While it is true that most of
our members are homeowners whose primary interest in
preserving Proposition 13 is to prevent them from being
taxed out of their homes, HJTA counts among our members
a substantial number of businesses who support our
mission. Many of these are owners of apartment buildings
who would be devastated — as would their tenants — if they
were to lose Proposition 13 protections.

In the words of Founding Father Benjamin Franklin, we
can either hang together or hang separately. It is vitally
important, in our view that all property owners step up to
preserve Prop 13 for everyone. For if we lose Prop 13 for
businesses today, it will be far easier for our adversaries
to come after homeowners tomorrow. Prop 13's enemies
have made it clear that they will not rest until Prop 13 is
destroyed in its entirety.

Our mission is to ensure that that never happens. Thank

you. Ay

This Article has been edited to fit the constraints

of the magazine, for the full version of this
speech visit www.hjta.org
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Capitol Update

From Greg Brown,
NAA Legislative Affairs

Apartment Industry Advocates,

As | write these words the clock is ticking down to the first
shutdown of the federal government in 17 years. House
Republicans want to defund, delay or otherwise defang
the Affordable Care Act (ACA) in exchange for extending
funding for the federal government through December 15.
Senate Democrats and the White House refuse to consider
any legislation that touches the ACA. If neither side relents,
the government will shut down.

The inevitable blame game is in full swing. All of the usual
media suspects are releasing polls showing who will face
the greater public wrath — 1600 Pennsylvania Avenue
or Republicans in the House of Representatives. So far,
it appears the President has the advantage as polling
indicates that the GOP will shoulder most of the blame for
a shutdown and any economic fallout that results. All of
this depends on the length and depth of the shutdown
as well as its impact on individuals and families (especially
those who make the evening news).

Ultimately, this fight is a warm up for this fall's main
economic policy event — the debt limit increase. As of
October 17, the United States will hit its borrowing
limit and the Congress will have to authorize additional
borrowing authority. That authorization is where House
Republicans feel they have leverage over the President to
make a deal on other policy priorities. Thus far, their list is
topped with a one-year delay of the ACA. It also includes
approval of the Keystone Pipeline, rescission of new EPA
rules on construction of new coal-fired power plants and a
number of other items. | will resist the temptation to use a
“kitchen sink” metaphor at this moment.

The Administration maintains that it will not negotiate on
increasing the debt limit while House Republicans assert that
if the President wants the increase, he will have to negotiate
with them. Who wins on this one has much to do with
what happens with the government shutdown debate. If
the shutdown goes badly for the Republicans, their position
in the debt limit fight could be severely weakened.

Thinking big picture for a moment, GOP leaders need
to tread carefully so as not to endanger their hold on the
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House of Representatives overall. Economists of every
philosophical stripe, Wall Street analysts, academics,
and my neighbor who day-trades in his pajamas agree
that a default on the debt would have immediate and
lasting negative impacts on our economy. The 2014 mid-
term elections are only 13 months away. Presently, the
Democrats have a pretty slim chance of retaking the House
while Republicans have a decent shot at taking back the
Senate. If the GOP indeed takes the blame for fallout from
a government shutdown or default on the debt, the odds
could turn against them.

Based on everything above you might think that it's all blue
skies and roses for the President. As it turns out, frayed
intra-party relationships are not the sole purview of the GOP.
Congressional Democrats have complained for some time
about the lack of a relationship with the President. So far,
that has not translated into actual policy losses. However,
within the past month the President has been turned down
by his own party on two major requests. It certainly could
be read as an end to the nearly automatic support from a
large majority of House and Senate Democrats.

First, the President asked Capitol Hill to back his plan
to attack Syria and enforce his “red line” on the use of
chemical weapons. House and Senate Democrats rebuffed
him. This put the President in a position of abiding by
Congressional opposition and being viewed as weak on
the national stage or ignoring the Congress and executing
the strike anyway. That is a move fraught with all sorts of
danger.

The second instance was during the process of selecting
a nominee to replace Federal Reserve Chairman Ben
Bernanke. The President floated a trial balloon for Larry
Summers, former Treasury Secretary and past Chairman
of the President’s National Council of Economic Advisors.
Janet Yellen, Vice Chair of the Federal Reserve Board of
Governors, was also a potential candidate although it was
well known that Summers was the President’s first choice.
This time a small group of progressive Senate Democrats
pushed back and ultimately, Summers withdrew his name,
leaving Yellen as the President’s likely nominee.



Is this just another bump in the rocky road of the
Administration’s relationship with Capitol Hill or something
deeper? Time will tell, however, it does seem to indicate
that the power of the office and the role as leader of the
Democratic Party are not enough anymore to ensure the
President gets what he wants out of Democrats in Congress.
For someone who does not focus too much time building
relationships with members of either party in Congress, this
could have big implications for the President’s last three
years in office.

The apartment industry has a significant stack of policy

issues at play in the remaining 15 months of the 113th
Congress. Immigration, housing finance, tax reform and
energy issues all are in play. The outlook for these and
many other legislative initiatives will depend greatly on
what happens with the twin fiscal fights of the federal
government’s budget and the debt limit. Here's hoping that
a resolution in both cases is swift and definitive so we can
move on.

That's it for now. As usual, tell me what you think of these
scribblings by emailing me at greg@naahg.org.
Talk to you next month. Regards, Greg Ay
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The Number One Law Firm Specializing In Tenant Evictions

Guaranteed rapid filings

LOS Allg'eles No office visit required
. Free telephone consultation
(32 3) 938 2 868 Mrore experience than any other law firm

www.evict123.com  Lockout Management service available

Daily Landlord Tips at www.twitter.com/dennisblock

FULL COLLECTION SERVICES

WE PROVIDE WRITTEN PROGRESS REPORTS
Open Monday Through Saturday

Call after hours to start a case or for our informational hotline including free forms

OTHER AREA OFFICES

Long Beach Los Angeles Encino Pasadena
(562) 434-5000  (323) 938-2868  (818) 986-3147  (626) 798-1014
San Bernardino Ventura Orange Fax: (323) 938-6069

(909) 877-6565 (805) 653-7264  (714) 634-8232  Fax: (714) 634-3633

Hear Dennis P. Block on Landlord/Tenant Radio Tuesdays 92:30 am on KTYM 1460 AM
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Choosing a Property
Management Company

Omne of the most important decisions you will make

By Kari Negri, CEO Sky Properties

"Ask Kari” is a monthly Question & Answer feature from Kari Negri. Kari has two decades of
property management experience, is a featured speaker at many industry trade shows, such as
AAGLA's annual trade show, and is the founder and CEO of SKY Properties, Inc., in Los Angeles.

This month brings a special feature from the AAGLA Trade
Show! | gave a free seminar on, “The Pitfalls of Choosing
the Wrong Property Management Company.” Many
owners thought it would make a great article to share and
reference. Here are the main points from my seminar:

PITFALL 1: Stuck in a 12-Month Contract

You could be stuck in a 12-month contract with a company
thatdoesnotshareyourvision foryour property. Additionally,
that company has control of not only the management, but
also the building funds. At SKY Properties, we offer month-
to-month management contracts due to the number of
owners stuck in dissatisfactory management agreements
prior to coming to us.

PITFALL 2: Poor Accounting and Out-of-Control
Finances

If you suspect anything, ask for copies of the invoices.
You don’t want a disorganized company that blindly pays
invoices without investigation, or potentially double pays
invoices. Make sure to find out what accounting software
the company is using.

PITFALL 3: Non-Professional Property Managers
as Managers

If you consider hiring an accountant, agent, asset manager,
or family member to manage your building, be aware. Due
to their lack of property management specific experience,
they may be more susceptible to all pitfalls listed here
including unnecessary legal exposure, and over-spending.

PITFALL 4: Not Properly Screening Tenants

Mitigating eviction risk starts with tenant screening.
An inexperienced manager may fill a vacancy fast, and
temporarily increase cash flow, but in the end, this is
the worst thing they can do. Without properly screening
tenants, eviction risk and community safety can be a
heavy price to pay. At minimum, check: criminal, credit,
employment, eviction reports, and get confirmation of
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current residence via a utility bill. Additionally, look at three
months of bank statements to confirm rent and utilities are
being paid. Lastly, look at the driver’s license closely and
confirm the identity of the person applying is the actual
person you are approving.

PITFALL 5: Incorrect Forms and Not Following
Proper Procedures

All on-site managers must have a manager contract and
submit weekly timesheets. Make sure your management
company has an HR department that understands labor law
and employee procedures. There are many other examples
of improper, or lack of paperwork that is required, which
management companies and their on-site managers must
stay current on.

QUESTIONS TO ASK MANAGEMENT BEFORE SIGNING.

Would you rather wait for the right tenant or just get
it rented?

Do you like your bills paid within 30 days?

Do you want a janitorial service or does your on-site
manager do the work?

Do you do maintenance just when needed or do you do
preventative work?

What are your priorities and objectives?

What kind of vacancy turns do you want - basic or
remodel or small upgrades?

Bonus: How to best qualify a property management company.
Length of time doing business?

Length of time with current clients?

Involvement with local associations?

Is the company bonded?




PITFALL 6: Neglected Maintenance

To make the bottom-line appear healthier, some
managers may choose to neglect maintenance. This
is a huge mistake. It results in massive repair bills
when a problem becomes out of control and causes
city write-ups.

PITFALL 7: Inspection Schedule Not Kept
Smoke alarms and carbon monoxide detectors must
be checked every six months. Utilize these inspections
to check plumbing (look for leaks and running
faucets that can massively affect your water bill,
create unhealthy conditions in apartments, and cause
potential liabilities). Keep a copy of the inspection
report in the main office and on-site. Also check the
pool gate and, all railings — insurance company checks
once a year but that is not enough.

PITFALL 8: Hidden Fees

Not understanding all of the fees before signing a
management contract can sting, especially if you're

in a 12-month management contract. Besides the
management fee — what else will you be charged for?
Leasing? Postage? Office supplies? What is included
in the management of your property?

Do you have a question for Kari? Please submit your
question today: kari@GetSky.net \Watch the web
video series to this feature at www.GetSky.net Ay
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“Sky Properties attends

to the building's and tenants’
problems in a professional,
courteous and promppt
manner. Our property image
has been boosted.

A job wel done.”
~ Sam Youngesi, Harbor Co.

for nearly two decades!
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SHE COMES HIGHLY REFERRED

BECAUSE SHE GETS THE JOB DONE.
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Tips to get it rented

By Jacqueline Kimaz, Director of Operations,

The Madison Real Estate Group, jkimaz@madisonreg.com

It is always the goal to rent properties as quickly as possible
to qualified tenants. However, there are circumstances
that can cause an owner to ask “Why is my property still
vacant?” when it appears that it should not be that difficult
to rent the property.

Of course, it is obvious to look at the rental market
and review competition. Perhaps there is simply a glut
of comparable properties available and tenants can be
choosy. Sometimes, it appears that the market is tighter
and the property should rent more quickly, but is still
available despite the advertising and many showings.
In either case, you have to look at some reasons why a
property will not rent.

TIME OF THE YEAR

Of course, every year has events that slow down the market
—back to school days, Thanksgiving, the December Holiday
Season — all these can “slow” the market down and make
it a little trickier. However, properties do rent during these
periods, it is just that the numbers are lower and so may
make it a little longer vacancy.

Ask yourself. What do I sell? How do my customers benefit
when they live at our property? Remember, benefits, not
features. How will living at your property impact your
resident’s life? What makes your property, better, more
appealing, more convenient, more attractive, hands-down-
the-best-choice your prospect can make?

Describe something about your property that you and
only you can say. In the first few sentences, remember
to include your name and a fast tip about yourself. “Hi,
I'm your leasing consultant, Josh. | love helping people
find their new home and believe | have the perfect unit
for you.”

ASKING PRICE

Many times, it is simply the asking rent. Is the rent a
competitive price? For example, if a larger two bedroom
unitinthe areais $1200 and your property is a one bedroom
for $1250 with less square footage, it may be that the
property is simply overpriced. The more competition in the
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area, the more important it is to adjust the rent to entice
a tenant. Even when there is not a lot of competition, a
longer vacancy will generally cost more loss of income than
adjusting the rent to entice a tenant.

PROPERTY CONDITION

Is the property in good condition and attractive to
prospective tenants? It may be a great house inside, but
if a tenant pulls up and sees trash, peeling paint, and
a deteriorating roof, getting them inside to look at it
could be difficult. They may be concerned about future
maintenance issues.

Perhaps the outside looks good, but the inside has worn,
dirty carpet and dingy walls. Good tenants are not likely to
put in an application, particularly if there are other available
rentals. If either outside or inside conditions present
problems, it is time to address them. The longer a property
takes to rent, the more costly the loss.

AREA PROBLEMS

One of the more difficult obstacles to overcome when
renting can be a neighborhood or area problem. Is the
property located where there are recurring burglaries, a
listed pedophile, suspected drug activity, or even a murder?
Any of these conditions can happen in any neighborhood
and it may only be a temporary problem. However, it is
a serious drawback when it exists while trying to fill a
vacancy. It may be that you will need to adjust the rent,
offer special incentives, and have extra patience before the
property will rent to an acceptable tenant.

ABOUT THE MADISON REAL ESTATE GROUP

The Madison Real Estate Group is an entrepreneurial and
experienced full service multifamily and commercial real estate
company specializing in receivership, property management,
tenant placement and brokerage, and serves as a trusted
advisor to financial institutions and private investors. Madison
has built its reputation by offering innovative solutions to its
clients property management needs, adding value to their
portfolio, and consistently exceeding their expectations for
service and performance. Ay
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BED BUGS ARE BACK!I!
Proactive

Cost Effective

Peace of Mind

Cutting Edge Technology

Toby “Nose” Where They’re Hiding

ALL OF OUR BED BUG DETECTION
CANINES ARE NESDCA CERTIFIED

Bed Bug Thermal Heat Treatments

Se Habla Espaiiol
Licensed ¢ Bonded ¢ Insured

Whatever your pest concerns are, we're dedicated to
providing the quality service that you expect & deserve

We Succeed Where Others Fail
877-896-7378

www.RTCPestControl.com

Ask about our monthly, bi-monthly & quarterly services

UNPARALLELED
Client Support & Service

FREE TELEPHONE CONSULTATION
*$625 Uncontested

*Some areas slightly higher

including:

Law Offices of Steven J. Siebig

(818) 725-1563 « Fax (818) 787-8699
evictman@yahoo.com

DEGKING & STAIRS

Decks ¢ Balconies * Pre-Cast Stairways
Waterproofing ¢ Metal Staircases
Rails * Wood Repair

PAINTING » EXTERIOR

Complete Preparation < Quality Work * Low Prices
Up to 10 Years Guaranteed

BLE DEGATNG & STAIS

sins 800-215-1834
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___ TECHNOLOGY |
Utility Rebate Programs

Save Money

Water-efficient changes add value

all around
By Niagara Conservation

Apartment owners and managers can save hundreds of
dollars per unit by taking advantage of new government
and utility rebate programs for replacing 3.5 and 1.6 gallon
per flush toilets. In an effort to help apartment owners
maximize savings potential plus add value to properties,
Sustain-Ability Solutions, a program management and
installation company, is offering a limited time program
which includes free toilets, showerheads and aerators.
“This turn-key program, from site analysis to installation,
provides the most water-efficient and best performing
products on the market,” according to Sustain-Ability
Solutions President, Herb Lee.

FREE PRODUCTS

One product included in this program is Niagara
Conservation’s ultra-high-efficient Stealth toilet. The Stealth
has been acclaimed as one of the world’s most efficient
toilets and the only toilet that achieves a quiet, powerful
flush using only 0.8 gallons of water. Moreover, satisfied
customers say the toilet’s revolutionary technology ensures
maximum performance and a major reduction in repairs
and maintenance. The program also offers water-saving
showerheads as well as kitchen and bath faucet aerators,
all warrantied for 10 years. After installing Niagara's Stealth
in four apartment complexes, Keith Denner, President of
Professional Property Management in Des Moines, lowa,
was astounded at the results. “Not only did the Stealth
toilets save water and money, they also required less
service than the less efficient toilets they replaced. When
researching repairs since the retrofits, service calls were
found to have dropped 90%," claimed Denner.

WHAT IS STEALTH TECHNOLOGY?

Niagara’s Stealth toilet contains a vacuum-assisted power
chamber to use the least amount of water to achieve a
powerful, effective flush. Water fills the tank and inner
chamber, forcing air to the top of the chamber and down
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the transfer tube. Air is then forced through the tube and
into the trapway, exerting positive pressure on the water in
the bowl. This action pressurizes the trapway and creates a
larger water surface area in the bowl.

SAVINGS AND VALUE

Program participants will reap benefits that include new
free fixtures and installation and immediate savings on
maintenance and utility bills. Savings experienced can be
up to $200 per unit installed. Plus, participants will not
only save on water bills but on energy bills as well with the
showerhead and faucet aerator products as there is
water to heat.

As an added benefit, apartment owners can also realize
property value increases from fixture upgrades. In addition
to the annual savings of $140,000, the property value
at a 243-unit apartment complex in Georgia increased
dramatically after a Stealth retrofit program. “The property
has increased five to seven times the savings number and
the payback period for the retrofit project is estimated at
only fourteen and a half months,” according to property
management at the Landmark at Richmond on the Fairway
in Lawrenceville, Georgia.

Rebate programs will end when funding expires, so don't
wait to benefit from immediate savings and increase
property value. For more information about this program,
call Niagara Conservation 800-831-8383, Ext. 406. Ay
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Serving Apartment Owners
for 50 Years

50% off
In-stock Products

550 0746

Carpet &
Linoleum City

Camets 59¢ per ft
*Hardwood Floors
Laminate 99 per ft
oSheet Vinyl 59¢ per
oS0l VinyI Tile & Planks

Visit our showroorm
1204 Redondo Ave.
Long Beach, Ca 90804
Or visitus onlng;
cametéinoleumcty.com

License d, Bonded & Insure d
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Social Media Is Good for Your Business

Houw to utilize technology to communicate with customers

By Ellen Thompson, Founder 4 Walls, Inc.

If you're like most people, the first thing that comes to mind
when you hear the phrase “social media” is a vision of
your teenager tweeting, a college student posting photos
to Instagram or your staff wasting time on Facebook. In
fact, about 27% of all online time is spent on social media
activities and a lot of it is recreational. In fact, as of mid
2013 we spend more time on social media sites than
watching TV.

But it's not all fun and games. Brands can be built or
broken on social networks and there is a strong business
case to take advantage of free and low cost opportunities
to manage their online reputations.

The problem is it's hard to know where to start. There are
so many social media networks to choose from, and it's
hard to know how much is enough. Here are three good
places to start:

LISTEN. Before the social media revolution, publishing to
the Internet was in the hands of few because it required
technical skills. Now, all it takes is the desire to share your
thoughts online, an Internet connection and a few clicks.
As a result, corporate messaging is no longer in the hands
of businesses. Consumers can easily make their feelings
known on rating and review sites. Further, there's nothing
to stop angry residents from setting up a virtual resident’s
association on Facebook either. This means you've lost
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control of the conversation, but that doesn't mean you
should give up. The first, and single most important way
you should use social media is to be aware of what people
are saying about you on social networks, ratings and review
sites and on the web in general.

RESPOND. After you listen, it's likely you'll find
opportunities to join the conversation. Social media, like
the phone and email, is a useful communication platform
for property managers. How (or if) you choose to respond
to what you hear will vary dramatically from company
to company and will reflect the temperament of your
leadership as well as your corporate culture. For instance,
some property management professionals are adamant
that you should respond to all online reviews. Others are
equally certain the best strategy for their companies is to
ignore them. What matters most is that you've carefully
considered the consequences of each path and follow
though on whatever review and rating response strategy
you set.

It's also easy to post your own messages to social networks.
Posting notices about routine maintenance, resident events
and community news on social networks such as Facebook
and Twitter help you reach residents who prefer these
communication vehicles. How social media can be used
during emergencies should also be considered during the



disaster planning process. When Superstorm Sandy hit the
east coast last year, social media was the only way some
communities could communicate with residents. Property
management companies that had a communication plan
that included the ability to post messages to multiple
communities at once weathered the storm better.

INCREASE YOUR SEARCH ENGINE VISIBILITY.
Creating and maintaining social networking pages on sites
like Facebook and Twitter and uploading content to social
media sites, such as videos to YouTube, help you increase
your online visibility. Every social media page you set up
and every asset you post expands the reach of your digital
presence. Over time, this can help you generate more
leads through web pages you control and over time, can
decrease you dependency on paid advertising sources. In
fact, one of the main reasons the largest, most respected
property management companies continually invest in
social media is to improve the visibility of their brands in
the search engine.

Brands can be built or broken on
social networks and there is a strong
business case to take advantage of
free and low cost opportunities to
manage their online reputations

SOCIAL MEDIA RESOURCES

There are a number of free and low cost reputation
management tools that make reputation management
and the social media posting process easier. Some of
these companies can provide you with a social media
back office and will actually post to your social media sites
and reply to user comments for you. Multifamily focused
vendors including Community Sherpa (digitalsherpa.com),
Respage (respage.com) and Apartment Marketing Systems
(apartmentmarketingsystem.com) offer live sales support.
If you don’t need any support and are looking for a free
social media management tool, check out Hootsuite.com.

Unfortunately, calculating an accurate ROI on social media
spending remains elusive. For most communities, social
media isn't a primary driver of leads at this time. However,
being aware of your online reputation, responding as you
see fit, communicating with your residents and improving
your search engine visibility assist in the lead generation
and resident retention process, and that’s why you can’t
entirely ignore social media regardless of your size. Ay

CROSS APPLIANCE

SALES . SERVICE . REPAIR

WASHERS - DRYERS - DISHWASHERS
WALL HEATERS - REFRIGERATORS
STOVES - COIN MACHINES
AIR CONDITIONING & HEATING

SPECIALS FOR APT. OWNERS

WITH COIN-OP MACHINES

ALL VMIAKES & IVIODELS

818-248-7719
323-665-4037

crossappliancerepair.com

- CALL FOR LOW PRICES -
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Professional Property
Management

» Service With Integrity Since 1985
* Specializing in Residential Property

Member of Apartment
Association * Complete Management and
DRE License #01041829 Maintenance Services )
Bonded & Insured * Management is Our ONLY Business

CALL JAMES K. WOOD, CPM*

(310) 306-9465

www.jkwproperties.com
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EVICTIONS

“For California Property Owners, by a
California Property Owner.”

Los Angeles Court Package™:

$585

uncontested, including costs

*Package Includes:
* Filing Fees
* 3 or 30 Day Notice
* Process Server Fees

Speak Directly to an Attorney

(213) 342-3566
(323) 630-8834

V2 MONIQUE RAD

LAWGROUP

Learn about us at:
www.MoniqueRadLawGroup.com

AdaR. Cordero-Sacks, Es, NA

Attorney at Law
representing property owners re:

* Unlawiul Detainers, LARSO), Fair Housing
+ Asset Management/Compliance Issues with

HCD, HUD, REAC, 2530s, Enforcement Center

Encino Office Park |
6345 Balboa BIvd., Suite I-300, Encino, CA 91316
Office: (818) 343-0100, Fax: (818) 343-0070
email: ada@adacorderosacks.com
Visit us at www.AdaCorderoSacks.com  Se Habla Espaiol
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GREEN ROOFING CO.

Master Painting & Construction Co.
Tel. (800) 770-1090 / (213) 738-6030 s e od Bonded

Exterior Painting-Patching/Caulking/Puttying

Repair walls, acoustic ceilling & stucco

House Painting: Interior/Exterior
Complete weather-proofing
Power Washing to remove all dusts
All Coatings Spray-Brush & Roller
“General Handyman’s work, Apartment Remodeling-Specialist”
“Master Painting Cares About You and the Quality We Deliver”

MOLD AND WATER DAMAGE EXPERTS

We Offer:

 Expert Mold Removal & Sewage Cleanup
« Certified Inspectors and Technicians
« Full Environmental Reports

» Water Damage Restoration

o Licensed, Bonded & Insured Contractors m n ‘TE R‘
 Over 20+ Years Industry Experience

« Call for an estimate today! lic. #894664

(800) 371"“99 (323) 999'2599 www.moldmastersinc.com
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Full Service Property
Management

Ip

Touchstone Properties
Orchestrating Maximum Profit

Aggressive rent collection
Regular property inspections
Fast vacancy turnover

24-hour trilingual tenant service
Thorough repair administration
Handyman on staff

Established vendor relations
Direct deposit profit distribution
Custom reporting

(213) 389-8600

TouchstonePropertiesLA.com

AN U NI N U U U N N

Licensed © Bonded * Insured

Don't let MOLD come
between you &
a tenant!

Holt Analytical Mold
Inspections

§38.978.4902

949.579.0004
310.376.1283
or E-mai
info@holtanalytical.com

e Discreet
e Efficient
e Certified



Ready to Move, But Not to Sell

Financing Real Estate Using Securities-Based Lending

By Saba C. Jahanian, Financial Advisor / The Jacobus Group at Morgan Stanley

As the real estate market slowly begins to turn the corner,
many prospective sellers face the question of whether to
accept today's lower prices or hold out for a more robust
market. And many are weighing the pros and cons of
turning their home into rental property as they wait out
the recovery.

Whether moving for a job opportunity, to upsize, downsize,
or retire to a more pleasing climate, homeowners who are
ready to move face a challenging real estate market. Many
who bought at the top of the market must deal with the
specter of owing more than their home is now worth,
while others may find today’s deflated prices unacceptable
and sense the market is poised for an upswing. Those who
have already moved on to a new home prior to selling may
face the prospect of carrying their previous home and all of
its costs indefinitely.

Given this changing real estate dynamic, many homeowners
are weighing the pros and cons of renting rather than
selling their properties. But the decision to sell or rent is
not simple and should include an examination of tax
considerations and cash flow issues, as well as personal
and financial expectations.

THE ACCIDENTAL LANDLORD

Homeowners who choose to rent out their homes rather
than sell, or are pressed into it out of necessity, join the
ranks of what some call “accidental landlords.” Many
homeowners squeezed by the collapse of the real estate
market have found that postponing the sale of a previous
home by turning it into rental property can very quickly
eliminate an array of problems, such as:

¢ The possibility of selling at a loss.

¢ Having a property languish on the market indefinitely.

e Cash flow issues that may arise if two mortgages are
involved.

e The stress of anxiously waiting for an offer.

Additionally, landlord status may also offer:
¢ Tax advantages including deduction of mortgage interest
and real estate taxes as well as expenses and depreciation

that can offset rental income, depending on your particular
situation.

e The ability to continue to build equity if a mortgage is
involved.

e Time to wait out the market until prices rebound and
sales improve.

WAITING HAS ITS DRAWBACKS

While becoming a landlord may solve a host of problems,
there are some serious issues--both financial and personal
that should be carefully considered such as:

e Losing the capital gains tax exclusion. Married couples
filing jointly qualify for a $500,000 capital gains exclusion
on their primary residence, as long as they have lived in
the house for two of the previous five years. If the rental
period lasts for more than three years, this tax benefit may
be forfeited.!

¢ Depreciation will become taxable. If the capital gains
tax exclusion is claimed following the property sale, any
depreciation used to offset taxes on rental income will
become taxable, thereby reducing the exclusion amount.

e Potential problems with tenants. Landlords often find
themselves dealing with damage to property, legal issues
or failure to pay issues that can result in a lengthy and
expensive eviction process.

e Lack of diversification. Carrying two homes may result in
an overall financial portfolio that is significantly overweight
in real estate. Assets tied up in a former residence that
is converted into rental property may be more wisely
redirected into investments with a potentially higher rate
of return.

Ad(ditionally, potential landlords should seriously consider
the following questions:

e |s a potential appreciation rate of 3% to 5% per year over
the next three years meaningful enough to make renting a
viable option?

¢ |s the rental market strong enough to allow for a rent that
will cover all carrying costs?

Reaching a decision on whether to sell or rent should be
the result of a thorough examination of financial, tax and
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personal considerations. The advice of a
real estate professional as well as a trusted
financial advisor can help you reach the right
decision for your particular situation. Please
contact me if you would like to explore the
pros and cons in greater detail. Ay

Courtesy of: Saba C. Jahanian, Financial Advisor /
The Jacobus Group at Morgan Stanley

Branch Name: Morgan Stanley, Woodland Hills
Phone Number: 818-713-4772

Web Address: http://www.morganstanley.com/
fa/saba.jahanian

Sources: ' IRS, Publication 523, “Excluding
the Gain,” p. 10, 2013. (http://www.irs.gov/
pub/irs-pdf/p523.pdf)

Article by McGraw Hill and provided courtesy of
Morgan Stanley Financial Advisor.

The author(s) are not employees of Morgan Stanley
Smith Barney LLC (“Morgan Stanley”). The opinions
expressed by the authors are solely their own
and do not necessarily reflect those of Morgan
Stanley. The information and data in the article or
publication has been obtained from sources outside
of Morgan Stanley and Morgan Stanley makes no
representations or guarantees as to the accuracy or
completeness of information or data from sources
outside of Morgan Stanley. Neither the information
provided nor any opinion expressed constitutes a
solicitation by Morgan Stanley with respect to the
purchase or sale of any security, investment, strategy
or product that may be mentioned.

Morgan Stanley, its affiliates and Morgan Stanley
Financial Advisors do not provide tax or legal advice.
This material was not intended or written to be
used, and it cannot be used, for the purpose of
avoiding tax penalties that may be imposed on the
taxpayer. Clients should consult their tax advisor
for matters involving taxation and tax planning and
their attorney for matters involving trust and estate
planning and other legal matters.”

Morgan Stanley Financial ~Advisor(s) engaged
Apartment Age to feature this article.

Saba Jahanian may only transact business in states
where she is registered or excluded or exempted
from registration http:/Awww.morganstanleyfa.com/
saba.jahanian/ Transacting business, follow-up and
individualized responses involving either effecting
or attempting to effect transactions in securities, or
the rendering of personalized investment advice for
compensation, will not be made to persons in states
where Saba Jahanian is not registered or excluded or
exempt from registration.

Investments and services offered through Morgan
Stanley Smith Barney LLC, member SIPC.

CRC 634529 [03/13]
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* Garbage Disposals e« Water Heaters  * Wall Heaters
« Copper Repiping « Rooter Service * Floor Heaters
* New Construction « Remodels « Earthquake Shut-Off Valve

GUARANTEED WORK/LOW RATES

NO TRAVEL CHARGES * FREE ESTIMATES
323-573-3022

* GENERAL CLEANING
* WINDOW WASH
* SHAMPOO-WAXING

CELL: 323-215-861%

Fax: 626-281-9346
Fjgcool@aol.com

1600 Sarazen Dr e Alhambra, CA 91803
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AAA=; ONE

QUICK -
PROCESS =
CARPET E ONE LICEg?ﬁgbBRggDED
) RESIDENTIAL & COMMERCIAL
CLEA”ING SAME DAY SERVICE AVAILABLE
* CARPET REPAIRS
* TILE & GROUT GLEANING 2 2 3
» HARDWOOD FLOORS 800'45 '7 7
* WATER DAMAGE www.aaalcarpetcare.com

RESIDENTIAL « COMMERCIAL - INDUSTRIAL

Gates * Fences * Phone Access Systems
Installation & Repair * Stairways
Electric Gates * Railings
Magnesite » Fiberglass Repair

Tel: (818) 985-0350 ¢+ (310) 666-8935
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Disability-Related
Accommodations
What you should know

By Marisol Arzate, Dir. of Outreach and Education,
Housing Rights Center

Q

CAN A TENANT’'S REQUEST FOR A REASONABLE
ACCOMMODATION BE DENIED?

Tenants with disabilities have the right to make

changes or adjustments, known as reasonable
accommodations, to a landlord’s policies, practices or rules
as long as those changes are necessary, reasonable and
would allow a disabled tenant the ability to fully use and
enjoy his or her housing. However, a tenant’s reasonable
accommodation request can be denied if: (a) the tenant
does not have a disability (b) there is no disability-related
need for the accommodation, or (c) the accommodation
imposes an undue financial or administrative burden on the
landlord or fundamentally alters the nature of the landlord’s
business. If the landlord denies an accommodation request
because it's not reasonable (i.e. it poses an undue financial
burden), he or she must discuss with the tenant whether
there is a possible alternative accommodation that would
still equally meet the tenant’s disability-related needs, and
be reasonable for the landlord.

Q

A No. Reasonable accommodation requests can be
made orally or in writing. Although it's a good idea

for both the tenant and landlord to put the request in
writing to avoid any misunderstandings, if a tenant refuses
to put the request in writing, a landlord must treat the
request as if it was submitted in writing. Landlords should
be careful in responding to requests in a timely manner
because unnecessary and undue delays could be construed
as a failure to provide an accommodation, which can be
illegal. Furthermore, the request doesn’t have to be made
by the disabled tenant directly, and can be made by a family
member or someone else acting on the tenant’s behalf,
such as a caregiver or a nonprofit agency. The requestor
must explain to the landlord what type of accommodation
is being requested, and if the need for the accommodation
is not obvious, must explain the relationship between the
disability and the requested accommodation.

CAN A LANDLORD REQUIRE THAT A
TENANT'S ACCOMMODATION REQUEST BE
PUT IN WRITING?
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WHAT KIND OF INFORMATION CAN A

LANDLORD REQUEST FROM A TENANT IF

A TENANT HAS AN OBVIOUS OR KNOWN
DISABILITY AND IS REQUESTING A REASONABLE
ACCOMMODATION?

Landlords are entitled to obtain necessary information

to determine if the requested accommodation relates
to the tenant’s disability. This can include requesting a
doctor’s letter explaining the need for the accommodation
as it relates to a tenant’s disability. However, if the person’s
disability is obvious and if the need for the accommodation
is also readily apparent, landlords may not request any
additional information about the disability. For example,
if a tenant uses a walker or wheelchair due to his or her
physical disability, and requests an assigned parking space
near the entrance of the building, rather than a space in a
different location, this would be considered an obvious or
readily apparent accommodation based on a disability and
no further verification should be requested. Ay

The Housing Rights Center (HRC) is a non-profit
organization established in 1968 to actively support
and promote fair housing. HRC provides free
landlord-tenant counseling, outreach and education,
discrimination  investigation, and fair housing
enforcement. For more information, please call 1-800-
477-5977 or 213-201-0867 (TTY). Have Questions?
Email info@housingrightscenter.org.




Cindy Hill, CCIM
KW Commercial

(818) 846-1611
www.valleyapartmentsales.com
DRE# 00885625

Most number of closed transactions
in the West San Fernando Valley 2010, 2011, 2012

25 years of Selling Apartment buildings in the San
Fernando Valley. Specializing in 5-50 units in
Sherman Oaks, Studio City, Valley Village North
Hollywood, Van Nuys, North Hollywood, & Burbank

*1031 exchanges

*represents Buyers or Sellers

*most number of closed transactions in the East
San Fernando Valley 2010

*CCIM designation

*GRI designation

*Bachelors Degree in Business Administration from
USC

Please call (818) 846-1611 for a free market analysis

or to discuss the investment opportunities in today’s
market. cindyhill@kw.com
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We recycle for you!

Your easy and effective way to comply is only a call or“click” away.

Athens Services is the wise choice for business owners in complying with
the new state recycling law, AB 341. We've been serving our fellow
Southern California businesses for five decades! In addition to the many
services we offer, we're a leader in recycling.

Contact us today for more information.

Save time, space and money when we recycle for you.
- Fewer containers « Less vehicles on roads

« Less environmental impact - Excellent recycling results

« Eliminate source separation
at your facility

REPAIR « MAINTENANCE < INSTALLATION
Up to * Air Conditioners ¢ Heaters ¢ Refrigerators

40% * Washers ¢ Dryers ¢ Stoves ¢ Dishwashers
Savings * Ovens * Water Heaters * Garbage Disposals

emcncsien SAME DAY SERVICE!
(310) 860-0848
PRINRsTer (323) 878-0818

Lic.# 883517 « Bonded & Insured www.primemasterinc.com
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Apartment Management
Unbelievable but True!

By Gabriela E. Litov, AAGLA Director

Many of our members, including our property manage-
ment company, have had concerns about questionable
requests for allowing pets to occupy an apartment—par-
ticularly when the so-called “service animal” is strictly for
emotional problems and the certificate of need seems less
than legitimate.

Here's a story with a twist, from a fellow management
company owner.

“Mary” (not her real name), an elderly tenant residing in
a building under Kari's management, had been in her unit
for some years, when two of the tenant’s adult children
moved in with her. They were in the unit, ostensibly, to
be caregivers for their elderly mother. One fine day, the lady’s children came to the management office and presented a
certificate, signed by a doctor, saying that it was medically necessary for the elderly tenant to have a dog, as a compan-
ion animal. Kari smelled a rat (as well as a dog) and went to the unit to see who was actually living there. She did see
the adult children, but the elderly lady was missing. Upon further investigation it turned out that at around the same
time that the adult children had moved it, “Mary” had moved permanently to a nursing home.

At that point, Kari decided to have a heart-to-heart talk with the physician who signed the certificate of need for the
animal. She confronted him with the fact that his “patient” did not even reside in her unit any more when he signed
the certificate, and that he could be held liable for fraud. The good doctor was profusely apologetic and wrote another
note—this time rescinding his earlier certificate. Aa

If you have an interesting landlord/tenant story for this column, please send it to Gabriela

at glitov@eglproperties.com. Your story may be featured in an upcoming issue of Apartment
Age magazine.

GUTTER ONE

5” & 6” SEAMLESS
ALUMINUM RAIN GUTTERS
« Baked On Enamel Colors
* Custom Gutters
 Gopper * Bonderized
* Drain Systems
* Gutter Cleaning and
Maintenance * Low Rates

Fully
Insured Quality
Work

800-825-4225
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...all the apartment interior painting and cleaning service prices in this magazine
are the same: now, how will you choose a painting and maintenance service

company?
Answer: You choose by the service that they offer.

Oriental Painting is known in Southern California for our #1 SERVICE.
WE DO NOT ONLY SPEAK OF BEING #1, WE WORK HARD TO PROVE IT TO YOU!!

Looking for an excellent job? Lowest price?
We give written guarantee on all exterior jobs.

Flat Walls Ce'“ngs (Kitchen, Bliihnr?orrrw]seland Doors)

Singles................ $105.00 ............. $50.00............. $50.00
1Bed&1Bath ........... 12000 .............. 80.00.............. 60.00
2Bed&1Bath ........... 14500 .............. 90.00.............. 60.00
2Bed&2Bath ........... 14500 .............. 90.00.............. 80.00
3Bed&2Bath ........... 185.00 ............. 100.00.............. 80.00
ClosetInside ............ $20.00each  Kitchen cabinets:
Serviceporch............ 45.00each Insidepainting ........... $60.00
Extrabath............... 50.00each  Qutside painting.......... 60.00
Woodwindows .......... 10.00each  Outsidevarnishing........ 70.00
Shutterdoors. ........... 10.00each  Cabinets:
Studio/Loft. ............. 50.00 Hallway cabinets ......... 25.00 each

Bathroom cabinets. .. ... .. 15.00 each

ADDITIONAL NOTES FOR PAINTING

Prices based on one color paint: Navajo or Antique
Extensive plastering, second coats of paint, other colors and latex enamel
finishes are extra.

All prices are for standard size rooms, Extra large rooms - add $50, per room.

Older apartments and houses need estimates. Occupied - will estimate.

Standard Cleaning Only

Singles.......ccoooeviiiiiniee
1 Bed & 1 Bath
2 Bed & 1 Bath
2 Bed & 2 Bath
3 Bed & 2 Bath

GOOD JOB! GOOD JOB!

Carpet Shampoo Furn. Extra

Since 1972

Painting

STATE LIC. #688404
INSURED BOTH
LIABILITY &
WORKERS COMP.
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COIN-OP LAUINDRY
& APPLUANCE REPAIR

Repair - Service « Installation
Washers/Dryers « A/C « Heating
Stoves « Ovens and More!

Advanced Coin Laundry
& Appliance Repair

(310) 820-5752
(310)721-0129

TENANT EVICTION

UNLAWFUL DETAINER
Representing

Landlords

for over

30 Years

LAW OFFICES OF
FRED M. SZKOLNIK
A LAW CORPORATION
Let attorneys handle your matter through all stages

of proceedings. Reliable, individualized service

(818) 986-3888 www.evictionsla.com
(310) 571-3888 * (323) 937-3888

follow us on twitter: fredszkolniklaw

* Acoustic Ceilings
* Plaster Patching
of Ceiling & Walls
* Sandblast & Re-stucco
* Waterproofing 415684
» Stucco ¢ Patching
» Wall Texturing

"We Also Paint Buildings”

(310) 460-8130



IRELAND: More Than A “"Wee" Journey

Summer 2014

By Stewart Tours

In August 2014, rental property owners will embark on the
44th tour since 1995, a magical journey to the Emerald Isle,
Ireland. During this 15-day experience we will visit both
northern and southern Ireland exploring the best of seven
different regions of the country. This tour is enhanced by
staying in some of the best small boutique hotels and inns
the Irish Isle has to offer, including two nights at what is
considered the best Castle Hotel in Ireland, Dromoland.

Enjoy a tour that is not loaded with forced shopping
stops like so many discount ones often are, but one with
a wonderful balance of rich experiences featuring visits to
on- and off-the-beaten-path sites and hotel stays of 2-3
nights each, instead of quick overnights, which allow more
time to explore and soak up local atmosphere and food.
This handcrafted tour is loaded with many diverse cultural
experiences from Irish bread baking to peat farming, even a
visit to the oldest pub in Ireland, home to some of the most
authentic Irish music available.

We'll use seven stays in Cork, Kilarney, County Claire,
Donegal, Westport/Knockranny, Belfast and Dublin as
our home bases for exploration into the surrounding
countryside, visiting both legendary and inspiring sites.
We'll explore the famous Ring of Kerry with its stunning
scenery and villages; meet local farmer Brendan Ferris
and learn how his dogs herd local sheep in the traditional

way; explore the Rock of Cashel in Tipperary, the site of
conversion of the King of Munster by St. Patrick; and
marvel at the ghostly CGIl projections that bring King
John's castle in Limerick to life, as its 800-year history is
explored. We'll stand on the breathtaking Cliffs of Moher,
the location of the most iconic images of Ireland and then
go off-the-beaten path with a visit to Carrowmore, the site
of a prehistoric ritual landscape on the Knocknarea or Cuil
Irra Peninsula. Carrowmore is home to the large megalithic
tombs, among the oldest in Ireland at 3,500-4,500 B.C.
This is just a small taste of the wonderful touring over 15
days as we explore Ireland from South to North.

In an Apartment Association Trip with Stewart Tours, there
are no extra charges or additional tours to purchase, along
the way. All hotels, transfers, admissions as well as many
dinners and all breakfasts are included. These small group
adventures with have the benefit of two escorts (Mark &
Vicki Stewart) and a full-time driver/guide plus specialized
local guides to enrich the entire touring environment. With
the use of primarily full size coaches while touring, there is
often room to spread out — the benefit of a boutique tour. All
trips feature our popular Rental Property Owners roundtable/
seminar, so remember to check with your local tax advisor
about the possible tax benefits of association travel.

So come along! You're invited to join other Rental Property
Owners in a small group journey to Ireland, from Aug 6-21,
2014. $4,899pp + Low Group Airfare! See the full trip at
www.StewartTours.com or Call 866.944.3036 for more
information/brochure.
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APARTMENT ASSOCIATION OF GREATER LOS ANGELES
PRODUCTS/SERVICES COUNCIL DIRECTORY

apvermsivg Ml insumance
apartments.com coady insurance reliable ener gy Management inc

Kyran Baker Jim Coady Ron Garcia

888-727-0393 ext. 2 714-703-8000 562-984-5511

kbaker@apartments.com coadyinsurance 1@att.net Ron@Relenergy.com

www.apartments.com www.relenergy.com

fuller insurance agency

UTILITY MANAGEMENT Orlando May APPLIANCE RENTAL/LEASING

apartment utility Management (a uM)  800-640-4238 aZuMa Leasing
Jeff Smedley Orlando@fullerins.com Denny Owen
818-802-2159 www.fullerins.com 800-707-1188
jsmedley@aum-inc.com dowen@azuma.com
www.aum-inc.com WWW.azuma.com
ferguson Property Management supply
COIN & CARD OPERATED LAUNDRY[JLEI: et
EQUIPMENT & SERVICES 909-517-3085 eGL Properties
all Valley Washer Randy.Casteel@ferguson.com Gabriela Litov
John Cottrell www.ferguson.com 310-481-0922
800-247-1100 glitov@eglproperties.com
John@allvalleywasher.com www.eglproperties.com
www.allvalleywasher.com MANAGEMENT SERVICE
Wash Multifamily Laundry systems the Madison real estate Gr oup
Trini Valenzuela Jacqueline Kimaz
core Logic triniv@washlaundry.com 213-620-1010
Mary Pabst www.washlaundry.com Jkimaz@madisonreg.com
301-881-3598, Ext 1811 www.madisonreg.com
mpabst@corelogic com
www.corelogic.com aln apartment Data inc. north Oak Property Management
Laura Reese Steve@northoak.com
Macero tax services 972-931-2553 or 818-715-0575
Tony Hama 800-643-6416 Steve@northoak.com
949-476-3703 Laura@alndata.com www.northoak.com
ahama@macerotax.com
Www.macerotax.com energy Efficiency Consultants
athens services Power Synergies
Jay Flower Michael Salhab
amazon Locker 323-215-1287 310-595-5012
Andrew Harnish jfowler@athensservices.com msalhab@powersynergies.com
206-740-1331 www.athensservices.com
Harnisha@amazon.com
WWW.amazon.com Masek consulting services
automatic Data Processing Stephen Masek
m Adam Garske Stephenmasek@masekconsulting.net
aBc Decks & stair s 310-808-3353 www.masekconsulting.net
Rash Yambo Adam.Garske@adp.com
323-633-6085 www.adp.com

RashYambo@yahoo.com

For more information about the AAGLA Product/Services Council,

contact Art at 213-384-4131x704 or Art@aagla.org.
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Santa Monica Update

City officials and multi-unit housing providers, including
members of AAGLA's Board of Directors, have been meeting
to discuss the challenges of installing electric vehicle charging
stations at multi-unit residential buildings.

As more and more tenants purchase electric vehicles, the
desire for charging stations increases. And having these
charging stations may benefit an owner who would be able
to market units with this amenity and command a better

price for rental units.

SANTA MONICA

Initial information puts the cost of installation somewhere
between $1000 to $5000 for equipment and connection for
the charging station. But who is going to pay for this, and
what about the possibility of passing through the cost to
tenants who will use it?

However, the electrical systems of older multi-unit buildings
may be dated and not compatible for adding a charging
station, which could significantly increase the cost if an
owner must upgrade of the building’s electrical system.

Another relevant concern in Santa Monica is whether the
city will mandate other work relative to the installation of
a charging station — such as mandating an upgrade of a
building’s entire electrical system, or installing new digital
electric meters underground, or new subpanels in each unit,
the installation of gas safety valves and other add ons.

While installing electric vehicle charging stations in older
multi-unit residential buildings may make sense in the
long term, particular for marketing purposes, the cost and
other unknowns still must be resolved before we see any
consensus and a workable plan for installations.

November 25, 2013

Santa Monica Meeting — 7-9 p.m. at the Colorado Center Community Room
2500 Broadway Ave., Santa Monica, Ca 90404

Residential
Sullivan- Ditwri Reallors Income
Commercial
PROPERTY MANAGEMENT Call
SALES o
LEASES Joseph E. Fitzsimons
EXCHANGES William T. Dawson

2111 Wilshire Boulevard
Santa Monica, California 90403

Serving The Apartment
Industry Since 71962

310-453-3341

www.Sullivan-Dituri.com
Member of the Apartment Association
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Advertising Directory

( A Free Service)

ACCOUNTING

Touchstone Properties................ 50
ACOUSTIC CEILINGS

ller Plastering .........cccccooviininn. 62
AIR CONDITIONING/HEATING
West Coast Chief Repair ............ 53
AIR CONDITIONING

Feders Distributors ....................... 2
Genie AC & Heating, IncC.............. 4
Prime Master ..........cccoovvviiinne 58
Serj Air Conditioning............c....... 8
West Coast Chief Repair ............ 53
AIR CONDITIONING REPAIR

Serj Air Conditioning............c....... 8
West Coast Chief Repair ............ 53
APARTMENT ANALYST

First Metro Appraisals ................ 54
APARTMENT CONSULTANT
Tuttle & CO. vovviiiiiiicce 43
APARTMENT CLEANING

AAA-1 Carpet &

Upholstery Care .........ccoooveeeenn. 55
Real Maintenance Pro................ 67
APARTMENT INSPECTION
Windrich Group INC.......oooceeeiine 74
APARTMENT INSURANCE

Coady Insurance Agency............ 41
Fuller Insurance Agency ............. 75
APARTMENT LOANS

Chase ..o 13
APARTMENT MANAGERS

Aon Rent Protect ..o 16
Hawk Management .................. 41
North Oak

Property Management................. 27

APARTMENT RENTAL SERVICE

Hawk Management .................. 41
Suba Mgmt. Solutions, LLC........ 71
APPLIANCE REPAIRS

Advanced Coin Laundry &

Appliance Repair.........ccccoevenen. 62
All Valley Washer Service Inc. .....73
Cross Appliance Repair .............. 47

Genie AC & Heating, InC.............. 4
WASH Laundry.......cccooooeiiiiinn. 29
West Coast Chief Repair ............ 53

APPLIANCE SALES
All Valley Washer Service Inc. .....73

Feders Distributors .............c........

Genie AC & Heating, Inc

Varouj Appliances ..........c...cc..... 36
WASH Laundry.......cccooveiiiiiinns 29
APPLIANCES

Feders Distributors ............ccccc...... 2
Prime Master ........c.ccoceeviiiinn. 58
Varouj Appliances .............c........ 36
West Coast Chief Repair ............ 53
APPRAISALS

First Metro Appraisals ............... 54
ASPHALT

C&CPaVING ..ceeviviiiiiici, 69
ASPHALT PAVING

C&CPaVING oo, 69
ATTORNEYS

Brian Heckman,

Attorney at Law ........cccceeviiiien. 53
Dennis Block & Associates.......... 31
Law Offices of

Ada R. Cordero-Sacks ................ 49
Law Offices of Alfred Visco ........ 60
Law Office of Fred Szkolnik........ 62
Law Office of Steven Siebig........ 41

Los Angeles Eviction Service........ 69

Monique Rad Law Group........... 49
ATTORNEY AT LAW

Brian Heckman,

Attorney at Law.......cccceeiiiiin. 53
Dennis Block & Associates.......... 31
Landlord Legal Service................ 71
AUTOMATED GATE SYSTEMS

RK Auto Gate & Security............. 55
BANKING

Chase .....cooieiiiiice 13

BATHTUB REFINISHING

Rick’s Porcelain Refinishing......... 23

Tubinators
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Tub Renewal ...........ccooevveiinn. 67
BATHTUB & SINK REFINISHING

Professional Reglazing................ 73
Rick’s Porcelain Refinishing......... 23
TubINAtors. ..o 48
Tub Renewal .........cocoovviiiiiiin, 67
BEDBUGS

Round the Clock

Pest Control, INC. ..ooooovieiei, 41
BEES

Round the Clock

Pest Control, INC. .....ccoevveiinnne 41

BLIND CLEANING

Sylvan’s Drapes & Blinds............. 39
BLINDS

Guston Blinds .......cccooveviirennnn. 48
Sylvan’s Drapes & Blinds............. 39
CARPETS

Carpet & Linoleum City.............. 45
CARPET CLEANING &
EQUIPMENT

4 Aces Carpet Cleaning ............. 69

AAA-1 Carpet &
Upholestry Care.......ccccooeeennn. 55
Citywide Maintenance Co.....54,55
CARPET REPAIR
4 Aces Carpet Cleaning ............. 69
AAA-1 Carpet &

Upholstery Care.......ccoooeeeinn. 55
CLEANING

4 Aces Carpet Cleaning ............. 69
Real Maintenance Pro................ 67
Total Service of America........ 52,61

COIN LAUNDRY

West Coast Chief Repair ............ 53
COIN OP LAUNDRY

Advanced Coin Laundry &

Appliance Repair..........c..cccoeee.. 62
COMMERCIAL EQUIPMENT

Sky Properties, INC........ocooeveie. 34
Varouj Appliances ..........c.cc........ 36
CONSTRUCTION

KTown Extra Termite &

Pest Control.........cccccoviiiiiinnn 50
Master Painting &
Construction........cocvvveverrerennn. 50

Tubinators........ccocveeveeiieeeee 48

CONSULTING

New Century

Insurance Services, INC.................. 7
Touchstone Properties............... 50
Tweed Financial..........ccccoovevennnn 49
CONTRACTOR

Guston BlindS ......ccooviiiiiinn, 48
Holt Anaylytical...........cccoiviine 50
Serj Air Conditioning.................... 8
Sky Properties, INC.........ccccoeeene. 34
COPPER REPIPE

Craig's Plumbing............cccooeene. 72
CPA

SY Accountancy Corp. .....cccee.. 44
DECK COATINGS &
WATERPROOF

ABC Deck & Stairs.......cccccooveuene 72
Alex Decking.......cccooviiiiiiiin, 41
All Trade Decking........ccccocevoin 72
California Decking .........ccccoeenne. 55

Ivan’s Electric Gates & Decking...69
Rash Yambo Decking & Stairs..... 72
Sun City Construction................ 67
We-Care Deck Coating Co......... 69
DECK MAINTENANCE

We-Care Deck Coating Co......... 69
DECKING

ABC Deck & Stairs.........cc.oceev.n. 72
Alex Decking.......c.cccoveiviinienn. 41
All Trade Decking........ccovvrenn. 72
California Decking ............cc...... 55
Rash Yambo Decking & Stairs..... 72
Vide's Decking .......cccoeeviiniienn. 67
We-Care Deck Coating Co......... 69
Western Magnesite Co. ............. 71
DRAIN CLEANING

Edward'’s Plumbing.............c....... 54
Superior 1 Plumbing .................. 10
DRAPERIES

Sylvan’s Drapes & Blinds............. 39
EARTHQUAKE INSURANCE

Fuller Insurance Agency ............. 75

EARTHQUAKE SHUT-OFF VALVE

Ace Paintcraft

Supply & Hardware ...................... 3
Edward’s Plumbing..................... 54
ELECTRICAL

Callahan Hardware ........... Back Cvr



Dechs, Stairs & Gates Real Maintenance Prg

Decks ® Stairs ¢ Balconies * Fiberglass Systems * Complete Vacancy Renovation
Patios ® Waterproofing ® Gates ® Fences ¢ Railings « Routine Maintenance Services

Metal Stairways ® Pre-Cast Steps ® Walkways . . . .
Phone Systems ¢ Operators ® Installation & Repair Compliance With City & HUD Inspections

Residential ® Commercial ® Industrial
SUN CITY CONSTRUCTION LandymenSevices

ot (866) 953-4111 ? a S
. (8(18) ')739_9505 Free Estimates CeH: (818) 645‘8485 310. gsfl,l_gogs

Email: suncityconstruction]@yahoo.com

VIDE’S DECKING
& WATERPROOFING

[IRepair [/Replace []Reseal [ Refinish

* Magnesite * Fiberglass \00% \#:r}(:ﬁ]try

* Decking e Stairways toofing
« Balconies * Walkways Water? ALL

* Patios » Welding, Metal GUARANTORK

* Pool Deck (g()0) 2836054

Prompt Estimate 21 Years Experience 773490

BATHTUBS SINKS
BEAUTIFUL APTS. RENT FASTER!

WE REFINISH AND RESTORE:
* Bathtubs (25, TUB RENEWAL

e Fiberglass  a%=J : { Authorized Kott Koatings Dealer
* Showers

Lame . REESS 019) 505523

¢ Counters S ¢ Email: tubrenewal727@gmail.com
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Crockett Electric..........ccoceeeenn... 57

Echo Electric Company............... 67
Sidco ElectriC....ccoovviieiiiriiis 45
ELECTRICAL SERVICE

Crockett Electric........ccoovvvennne. 57
Cross Appliance Repair .............. 47
Echo Electric Company............... 67
ELECTRICIANS

Crockett ElectriC.......cccoecvnininns 57
Echo Electric Company............... 67
Sidco Electric......oovviriiiiiee, 45

ENERGY MANAGEMENT

LB Property Management........... 10
Sidco Electric......covivriiiiee. 45
ESTATE PLANNING

SY Accountancy Corp. ............... 44
EVICTIONS

Brian Heckman,

Attorney at Law ..........ccocoeeeen. 53
Dennis Block & Associates.......... 31
Landlord Legal Service................ 71

Law Offices of

Ada R. Cordero-Sacks ................ 49
Law Offices of Alfred Visco........ 60
Law Office of Fred Szkolnik........ 62
Law Office of Steven Siebig........ 41

Los Angeles Eviction Service........ 69

Monique Rad Law Group........... 49
EXTERIOR PAINTING

LA, Painting Co....ooovvviiiii, 44
Master Painting & Construction .50
Oriental Painting...........ccccooe.. 62
Sunshine Painting Co. ............... 33
Wesford, Inc. Choice Painting .... 74
Young Moon Painting ................ 18
FENCING

Sun City Construction................ 72
Van Elk, LTD. ..ooooiiiiii 54
FINANCIAL

Tweed Financial...........cccocovinens 49
Tuttle & CO. v 43

Williams Real Estate Advisors .....69
FINANCIAL PLANNING &
INVESTMENTS

Tweed Financial..........ccccoceevenen. 49
FURNITURE
Los Angeles Department of Public

Works Bureau of Sanitation........ 40

GARBAGE REMOVAL

Athens Services.........cc.cccceeveen. 58

GARDEN MAINTENANCE

Sea Breeze Landscaping ............. 20

GAS LEAK DETECTION

Superior 1 Plumbing .................. 61
GATES

RK Automatic Gates & Security ..55
Sun City Construction................ 72
HARDWARE

Ace Paintcraft

Supply & Hardware ...................... 3
Callahan Hardware ........... Back Cvr
C.W.H. Hardware....................... 21

HARDWOOD FLOORS

AAA-1 Carpet &

Upholstery Care ...........ccooeernne. 55
Carpet & Linoleum City.............. 45
HEATING

Ace Paintcraft
Supply & Hardware ...................... 3
Edward's Plumbing..................... 54

Genie Air Conditioning &

Heating, INC...coooviiiiiii 4
Prime Master ........cc.ccceevveeeennnn. 58
World of Water Heaters ............. 67

HEATING REPAIR

West Coast Chief Repair ............ 53
World of Water Heaters.............. 67
INSPECTION SERVICES

Windrich Group INC.....c.oooenee. 74
INSTALLATION
Feders Distributors ....................... 2

New Century

Insurance Services, INC.................. 7
INSURANCE

Aon Rent Protect ..........cccoeeens 16
Coady Insurance Agency............ 41
Fuller Insurance Agency ............. 75

New Century Insurance Services,

INCoiiii 7
INTERCOMS
Van EIK, LTD.....oooveiiiieece 54

INTERIOR PAINTING

Master Painting & Construction .50
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INTERNET

Direct TV..ooiiiiiiiccc
IRONWORK

Van Elk, LTD. .....oooeieiiii
JANITORIAL

Twins Cleaning Co. ......c.cocveeiene

KITCHEN & BATH REMODEL

Professional Reglazing................
Tub Renewal .........cccooviiiiiinn.
LANDSCAPING

Sea Breeze Landscaping.............

LAUNDRY EQUIPMENT

Advanced Coin Laundry &
Appliance Repair..........c..ccceee.e
All Valley Washer Service Inc. .....
Cross Appliance Repair ..............
Feders Distributors .....................
WASH Laundry.......ccccooveiennnn.
LAWYER

Brian Heckman,

Attorney at Law ........cccoeoeeennn.
LEASING ATTORNEY

KW Commercial/ Cindy Hill ........
LEASING SERVICES

Bruce Jay Associates...................
Suba Mgmt. Solutions LLC.........
The Madison

Real Estate Group .........cccoceueeee.
Williams Real Estate Advisors .....
LEGAL SERVICES

Dennis Block & Associates..........
Landlord Legal Service................
Law Offices of

Ada R. Cordero-Sacks ................
Law Offices of Alfred Visco........
Law Office of Fred Szkolnik........
Law Office of Steven Siebig........
Monique Rad Law Group...........
LIABILITY INSURANCE

New Century

Insurance Services, InC................
LINOLEUM

Carpet & Linoleum City..............
LOANS

MAGNESITE
ABC Deck & Stairs...........c.........

54

54

73

71

Alex Decking.......cccoovriiiiiin. 41
All Trade Decking........cccovvvranns 72
Rash Yambo Decking & Stairs..... 72
Vide's Decking ........ccccoviiiinennn. 67
Western Magnesite Co. ............. 71
MAINTENANCE

Citywide Maintenance Co.....54,55
C.W.H. Hardware............cc.c...... 21
Jay's Painting.......cccooceeiiiiiieinn. 57
L.A. Painting Co...ccooevviiii. 44
Lotus Property Services, Inc. ....... 59
Oriental Painting...........cccccoene. 62
RDM Management ...........cc....... 29
San-Doll Property Services, Inc....39
Sky Properties INC........ccocevverene 34
Sunshine Painting Co................. 33
Twins Cleaning Co. .....cccovvvrne. 54

Wesford, Inc. Choice Painting .... 74

Young Moon Painting ................ 18
MAINTENANCE SERVICES

Real Maintenance Pro ................ 67
Twins Cleaning Co. ....coeveevene. 54
Sy Accounting........cccceeveevrinnn. 44
MAINTENANCE/REPAIR

C.W.H. Hardware...........ccocoen.. 21

KTOWN Extra Termite & Pest
CoNtrol oo 50
LB Property Management........... 10
Sea Breeze Maintenance Co....... 20
The Madison Real Estate Group .33
MANAGEMENT ASSISTANCE

California Real Estate Service...... 58

JKW Properties INC. .....oooevieennn. 48
RDM Management ...........c........ 29
MOLD DETECTION

Holt Analytical ...........ccooeviiin 50
Mold Masters.........ccooerieriarannne 50
MOLD REMEDIATION

Holt Analytical ...........ccooiviin 50
Mold Masters..........cccocvevvrraine 50
MONEY MANAGEMENT

Tuttle & CO. vovvvviiiiiic 43
PAINTING

Citywide Maintenance Co.....54,55
Four Seasons Painting Co........... 47
Jay's Painting.......cccooeveviiincinn. 57
L.A. Painting Co...ooeviviiiii 44
Oriental Painting...........ccccoo.. 62



PAVING COMPANY, INC.
Call: 800-259-2454 Lic. #797706

* Asphalt Overlays ¢ Concrete * Paving Stones
* New Installations ¢ Petromat Overlays ¢ Curb & Gutters
* Seal Coating * Block Walls * Striping

ADA Experts, Ramps, Signage, Truncated Domes

Fully Insured & Bonded www.candcpavingcompany.net

Free
Estimates

WE CARE DECK COATING

Fiberglass § Coat
50 % Water Proof System:
ofs only $S2.99/ sq. Ft.
* Limmited time only

* All Work Guaranteed * Patios, Walkways

* Tenant Safe Non-Skid & Balconies

Surface « Baseplate Repairs
* Flexible and Waterproof < Courteous & Professional
« Earthquake Repairs * Insured & Bonded

Monthly

A (800) 998-5304 2= =
LOW PRICES - FREE ESTIMATES |TR LL0vsl

NEED YOUR UNITS LEASED?

Williams Real Estate Advisors will lease
your vacant units fast for the highest rent.

Using the “WilliamsREA 8-Step Worry-
Free Leasing System.” From marketing
to tenant-screeening and qualification,
we do what it takes to find and secure
the very best tenant for your property.

williamsihy

—real estate advisors

Call us to today to learn more.

FULL SERVICE PROPERTY MANAGEMENT & LEASING BONDED & INSURED
310.987.7978 EXT 4 DRE: 011912323 MATT@WILLIAMSREA.COM
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Sky Properties, INC......ccooveine. 34
San-Doll Property Service, Inc.....39
Sunshine Painting Co................. 33
Total Service of America....... 52,61
Wesford, Inc. Choice Painting .... 74
Young Moon Painting ................ 18
PEST CONTROL

KTown Extra Termite

& Pest Control ..o, 50
Round the Clock

Pest Control, INC. ..o 41
PLASTERING

ller Plastering .........ccocooeeiiinn. 62
PLUMBING
ARPIUMDING.....coviviriiin 48

Craig's Plumbing....

Edward’s Plumbing....... ...54
Superior 1 Plumbing .................. 61
PLUMBING REPAIRS
ARPIUMDING.....ooviviiiiii 48
PLUMBING SUPPLIES

Callahan Hardware ........... Back Cvr
PORCELAIN REFINISHING
Professional Reglazing................ 63
PORCELAIN REPAIRS

Rick’s Porcelain Refinishing......... 23
PROPERTY CONSULTANT

California Real Estate Service...... 58
Everlast Windows & Doors

First Metro Appraisals ................

North Oak Real Estate............... 27
The Rental Girl Realty Co. .... 15, 37
PROPERTY INSPECTION

Real Maintenance Pro.............. 67
Windrich Group INC......oovevvenee. 74
PROPERTY MAINTENANCE
American Standard Water .......... 44
Bruce Jay Associates................... 23
KW Commercial / Cindy Hil........ 57
Real Maintenance Pro................ 67

The Rental Girl Realty Co. .... 15, 37

Welcome You Home .................. 48
PROPERTY MANAGEMENT
Aon Rent Protect ..........cccceee.. 16

California Real Estate Service...... 58

E.G.L. Properties .......cc.cccevvnnnn. 45
First Metro Appraisals ................ 54
Hawk Management ................... 41
JKW Properties, INC. ..o 48
KW Commercial / Cindy Hill ....... 57

LB Property Management........... 10
Lotus Property Services, Inc. ....... 59

Los Angeles Eviction Services......69

North Oak Real Estate................ 27
RDM Management .................... 29
Sky Properties, INC....c..occovvvrrnne. 34
Suba Mgmt. Solutions LLC......... 71
Sullivan-Dituri Company............. 65
The Beaumont CO.......ccccvevrenene 73
The Madison

Real Estate Group .......c.cccoeeenee 33
Touchstone Properties................ 50

Williams Real Estate Advisors .....69

Welcome You Home ................. 48
PROPERTY SALES

E.G.L. Properties .........ccoooeeirnn. 45
RAILINGS

ABC Deck & Stairs

Alex Decking.......cccooviiiiiiian.
Rash Yambo Decking & Stairs..... 72
REAL ESTATE
E.G.L. Properties

JKW Properties INC. ...
Lotus Property Services, Inc. ....... 59

Sky Properties, INC........ccoovvennn. 34

Sullivan-Dlturi Company...... ....65
The Beaumont Co............ .73
Welcome You Home.. .48
REAL ESTATE SALES

Sullivan Dituri Company............ 65
RECEIVERS

The Beaumont CO.......ccccvevrnnene 73
REFRIGERATORS/STOVES

West Coast Chief Repair ............ 53
RENTAL SERVICES

The Rental Girl Realty Co. .... 15, 37
REPAIRS/MAINTENANCE

RB Window Services .................. 67
Sea Breeze Maint. Corp ............. 14
RESIDENT AMENITIES

Direct TV..oooiiiiiiiciicc, 19
ROOF REPAIRS

Best Roofing &

Construction Co. ..ooovvvveiernnn, 53
Green Roofing Co.....oeoviveirne 50
Ocean Seven Builders................. 53
ROOFING

Best Roofing &

Construction Co. ..ooovvvvereinnnn. 53
Green Roofing Co.....oevviveinnne 50
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Ocean Seven Builders................ 53
Ridgeline Roofing..........ccccce... 48
ROOFING CONSULTANTS

Green Roofing Co....ccooovvvvvennne. 50
Ocean Seven Builders................ 53
Ridgeline Roofing...........ccccceei. 48
Rooster Roofing............cccoeeee. 65

ROOFING SERVICE
Best Roofing &

Construction Co. ..c.cooveveirennnn. 53
Ridgeline Roofing...........cccccooei. 48
ROOFING SUPPLIES

Gutter One ..o 60
ROOTER SERVICE
ARPIUMDING.....coviviiiiren 48
RUBBISH REMOVAL

Athens Services............ccoceee.. 58
SATELLITE T.V.

Direct TV..oooviiiiiiiiieiccc 19
SEALCOATING

C&CPaVING ..cvveeiieiiiiie, 69

SECURITY GATE SYSTEMS

Ivan’s Electric Gates & Decking...69
RK Automatic Gates & Security .. 55

Van Elk, LTD. ....ooovioiieiicee 54
SEWER FLOW REDUCTION
Craig’s Plumbing..........ccccooee 72
SHEETMETAL

Gutter One ..o 60
SHOWER/TUB WALLS

TUbINAtOrS. ..o 48
STAIRWAYS

ABC Decking & Stairs................. 72
Alex Decking......cccoovvieiiiiiiin 41
California Decking .........c..ccoe... 55

Ivan’s Electric Gates & Decking...69
Rash Yambo Decking & Stairs..... 72

Vide's Decking .......cooeiiiiiiin 67
Western Magnesite Co. ............. 71
STUCCO

ller Plastering .......ccccevvvviiinnn 62
Total Service of America....... 52,61
TAX PLANNING

SY Accountancy Corp. ............... 44
TERMITES

KTown Extra Termite

& Pest Control ..o 50
TILE WORK

AAA-1 Carpet &

Upholstery Care..........ccccceevenenn 55

TOILETS

Sustain Ability ... 43
UTILITY MANAGEMENT
American Standard Water .......... 44
Sustain Ability.........ccooiiiin 43
World of Water Heaters.............. 67

WASHING MACHINES

Los Angeles Department of Public

Works Bureau of Sanitation........ 40
WASTE REMOVAL
Athens Services.........cc..ccceen. 58

WATER DAMAGE

AAA-1 Carpet &

Upholstery Care ..........ccccceeene. 55
Mold Masters
WATER HEATERS

American Standard Water .......... 44

Los Angeles Department of Public

Works Bureau of Sanitation........ 40
West Coast Chief Repair ............ 53
WATER SAVING DEVICES

Sustain Ability ... 43
WATERPROOFING

ABC Deck & Stairs.........cc.cceev.n. 72

Alex Decking.......cccoovviiiiiiin, 69
ller Plastering .........cccccooveeeenn. 62
Rash Yambo Decking & Stairs..... 72
WELDING

Van Elk, LTD. ..o 54
WINDOWS

Everlast Windows & Doors.......... 35
WINDOW COVERINGS

Guston Blinds ......cccoovvviiiinnn. 48
WINDOW GUARDS

RB Window Services .................. 67
WINDOWS & DOORS

Everlast Windows & Doors.......... 35
RB Window Services .................. 67
WORKER COMP. INSURANCE
Coady Insurance Agency............ 41

Find Your
Business Here

Advertise in
Apartment Age
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Celebrating over
51 years
in business!
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Westord Inc.

CHOICE

Insured & Bonded
State Lic. #575712

INTERIOR & EXTERIOR

PAINTING

1-800-870-5900

(213) 389-8257 « (323) 731-4244

INTERIOR PAINTING SERVICES

Prices for New, Modern and Standard Size Apartments
One Coat Prices for Navajo, Antique or Swiss Coffee

Enamel (Kitchen,

Flat Walls Bathrooms and Doors)

$105.00

Ceilings
Singles $50.00
1Bed &1 Bath .
2Bed &1 Bath

2Bed &2 Bath

3Bed &2Bath

$60. - Kit. Cabinets - Inside with existing paint
$60. - Kit. Cabinets - Qutside with existing paint
$70. - Kit. Cabinets - Outside - Re-Varnish

$15. Each - Bathroom Vanity In/Out

$10. Each - Wood/Metal Window Frames

ESTIMATES NEEDED FOR:

Additional Coats / Custom Colors « Latex Enamel Finishes e Extensive
Plaster Repair » Dry Wall Repair < Older Bldg./Larger Apts.  Single
Residences/Townhomes ¢ Occupied/Funished « High Walls

$15. Each - Closets - Inside
$20. Each - Linen Closet - Inside
Extra - Walk-in Closet

$50. - Studio/Loft

Extra - Railing

Free Estimates -
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EXTERIOR PREP. & PAINTING

PATCHING « Trenching * Sanding * Waterproofing
BONUS: Professional Color Coordination Services
Provided on Larger Buildings, FREE!

CLEANING & SHAMPOO SERVICES

Prices for New, Modern and Standard Size Apartments

General

Carpet
Cleaning

Cleaning

1Bed &1Bath
2Bed & 1Bath
2Bed &2 Bath
3Bed &2Bath

$20. - Furnished/Occupied (Shampoo)
$20. - Studio Apartment

$5. Ea. - Blinds (Small)

$10. Ea. - Blinds (Large)

$20. Ea. - Patio Door Size Vertical Blinds

Guaranteed Work

$10. Refrigerator (Empty)

$10. - Wood Floors - Damp Mop
Extra - French/Louver Style Windows
Extra - Trash Out/Very Dirty
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